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CAMPS 
Dehitc ay 
5S TIMES MORE 


Kamp fack 


A Camp Fire Girl Camp writes... 1954 THAN OUR 
“On behalf of the staff and campers at Camp Onanlee this summer, may 

I thank you. Our orders and re-orders of food all arrived promptly. We BIG YEAR 

shall look forward to ordering your products again next summer. Our 

campers are particularly fond of the Ginger Buttermilk Griddle Cake 1953 

mix, and it has found a permanent place on our camp menus! Thank you 

again for Mr. Lower’s assistance, and for your delicious products.”’ 


A Boy Scout Camp writes... 5 ‘ 
“The Kamp-Pack was delicious and contributed a great A private camp writes... 
deal to the success of our training event. Moreover I think “During this past summer we had an opportunity to use your 
all of us are convinced that you have a fine product and Kamp-Pack meals on some long hikes in the Coast Range 
we certainly intend making good use of it during our Mountains and in the Sierras. The skinniest members of the 
summer camping program. ne erebae x 
party gained a couple of pounds in spite of the strenuous ex- 
A girl scout lander writes ercise inherent in any trip through the mountains. Our trip 
: = t. “a gnghe : would not have been possible without the existence of dehy- 
Last summer my Senior Girl Scouts and I enjoyed the drated foods because our 12 and 13 year old boys would not 


Bernard Kamp-Pack foods on the Horseshoe Trail. We . 
would like to use your Kamp-Pack foods again, so will have been able to carry their full share any other way. Your 
you please send me the following order?” food was delicious.” ; 


if YOU HAVEN'T TRIED THIS DELICIOUS, CONCENTRATED WATERPROOF, NON-PERISHABLE CAMP FOOD THAT'S SEALED 3 WAYS 
IN HEAVY ALUMINUM FOIL AND AN INNER LINING OF POLYETHYLENE, NEEDS ONLY WATER TO MAKE FULL MEALS 


WRITE for a SAMPLE and 1955 LIST OF OVER 100 KAMP-PACK ENVELOPES 


, CONCENTRATED . SOUPS AND FRUIT GELATINES 
OTHER \ sc? BEVERAGE BASE >» CHOWDERS ~~ 


> 


5 
BERNARD ‘ INSTANT 
PUDDINGS ; 
CAMP FOOD : S> CAKE AND pe TOPPINGS, ‘\ 


PASTRY MIXES , 
FAVORITES EY’ MEAT SAUCES 


FOR THE 7 FLAVORS xs 
A ) L 


EXTRACTS (e 
we 
DINING HALL COLORS OTHER SPECIALTIES ouneectaem SO -Zz@Q 


EMULSIONS Cw t 


Visit ovr booths at A.C.A. meetings: Region 3, Feb. 3-5, Cleveland; Region 1, Feb. 4-5, Boston; Region 5, Feb. 7-9, Kansas City. 





at times like these 


an INDEPENDENT insurance Firm 
serves you best! 


When accidents happen...morale, and the sonalized, direct claims settlement. Actually, 


very future of your camp, may depend upon HNWEa&R settles its own claims. A wide choice of 
prompt, sympathetic claims settlement by your programs is available to best meet your individual 


requirements. SEND FOR HNWA&R LITERATURE 
BEFORE YOU CHOOSE ANY LESS DESIRABLE 
TYPE OF INSURANCE SERVICE! 


Hy} 
MAIL THIS COUPON TODAY ! 
Higham, Neilson, Whitridge & Reid, Inc. - an A 


} ison, Whitridge Reic ne i id 
MEMBER OF AMERICAN CAMPING ASSOCIATION re apenas gaa iiay ih incsoRAn a 
roa > % 4 ¥ 


insurance company. HNW&R, because it is a 
nationwide independent organization for serv- 


icing camp insurance plans, can offer you per- 


PHILADELPHIA + BOSTON + CHICAGO Philadelphia 2, Pa 
LOS ANGELES «+ NASHVILLE | Please send me information on camp insurance 
| Name 

HNWA&R leads the nation in camp insurance... more than 500,000 persons in vite 


over 3,500 camps protected by HNW&R during 1954 Comp 


Address 


iccey GHEED GHEED GREED GED GAEED GREY GHED GED GEEED GED GED GED GED GED GUD GEES Gu=D GEE 
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The New ork Cimes 
flagazine 


START RIGHT 
START HERE 


START EARLY 


for more 


When an enrollment maker, like The New York 


Times Magazine, leads the field year after year, 


enrolments °"" 


For the first eight months of 1954, camp directors 
placed 44,397 lines of advertising in The New York 


= Times Magazine—14,579 more than in the second 
Tt New York newspaper, and 30,222 more than in all 
other national magazines carrying camp adver- 


tising. That’s leadership! 


When you make up your 1955 schedule, make up 
your mind to start with The New York Times 
Magazine Camp Directory. Start as early as Feb- 
ruary, and carry your advertising right through 
June. Get all the facts now so your advertising can 


start producing for you. 


Che New York Cimes 


School and Camp Department 
Times Square, New York 36, N. Y. 
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AMERICAN 
Approved 


PLAYGROUND 
EQUIPMENT 


Unsurpassed in Design, 
Safety and Performance 


® It’s the plus factor that makes 
American the most respected name 
in Playground Equipment... Plus 
in design—American leads the field. 
... Plus in performance— Approved 
Equipment stronger, more ruggedly 
built to assure a lifetime of perfect 
repair-free service ... Plus in safety — 
for American craftsmen are aware of 
their responsibility for the safety of 
your children, Thus, with American 
you receive far superior design and 
performance and unmatched safety. 


Write for Literature 


N oo arreeeten serene 


i Crh, 


PLAYGROUND DEVICE CO. 
ANDERSON, INDIANA, U.S.A 


F P P at ET hs 
id a _ ae Pee 





LETTERS 


from readers / 





Research Problem Wanted 


You have been referred to me as 
a source of information for camp- 
ing problems which need immediate 
research. 

I am a graduate student in Physi- 
cal Education at Smith College and 
am interested in doing research on 
a camping problem as my thesis 
project. 

1 would appreciate hearing from 
you at your earliest convenience if 
you know of any need for further 
research. 

Betty Holland 
Northampton, Mass. 


It is true that ACA is on the 
lookout for individuals or groups to 
undertake the study of some ad- 
ministrative projects on particular 
phases of camping. Interested peo- 
ple are urged to contact either AC 
A's Research Chairman, Dr. Nor- 
man Miller, Dept. of Physical Ed- 
ucation, UCLA, Los Angeles, Calif., 
or the national office, 343 South 
Dearborn St., Chicago 4, Il. 


Nice Words 
| enjoy CAMPING MAGAZINE and 
congratulate you again on its steady 
improvement. 
L. B. Sharp 
Outdoor Education 
Association, Inc. 


New York, N. Y. 


Just a very brief line to register 
my appreciation for the “Checkup 
Issue.’ Excellent! 

Arnold Ek. Grade 
Chelmsford, Mass. 


George Fauerbach wrote a very 








Problem” published in the Novem- 
ber issue! 
Maurice G. Weinberg 
Pocono Highland Camps 


Brochure Desired 


The Report of the New York 
Section entitled “The Place of the 
Organized Camp in the Field of 
Education” is one of the finest 
treatments of the camping _pro- 
gram that I have ever seen. 

1 should like to provide all of 
our directors with 
this pamphlet supply 
copies? 


and counselors 
Can you 


Rev. Oscar fF. Landry 
Camp Cho-Yeh 
Livingston, Texas 

ACA reports that the supply of 
this brochure is 
hausted. Definite plans, 
do call for another order to be 
printed, as revised and brought up 
to date by the New York Section. 


temporarily ex- 


however. 





Don’t make a move!! 
without notifying us 


The post office does not for- 
ward magazines, and neither 
ACA nor the publishers stock 
any large quantity of back is- 
sues. To cont'nuous 
service, please send both old 
and new addresses 60 days be- 
fore moving. ACA members 
write ACA, 343 S. Dearborn 
St., Chicago 4. Non-member 
subscribers write Camping 
Magazine, 705 Park Ave., 
Plainfield, N. J. 


assure 








BRANCH PLANT AT NAHMA, MICHIGAN | fine article on “Your Camp Feeding 
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NO A Complete Purchasing 
Plan Tailor-Made 


for Camps alone! 








This purchasing and supply program is expressly designed for 
the camping field. This is a complete program. Now, when you 
purchase Post Cereals, you are assured of “follow-up” service from 


original order to the table. 


Here’s what the new Post plan offers you: 


NEW PACK FOR CAMPS! Pe cog ee 
lust tear oper and eat right out of package- conrnaym yg ples 


no dishes to wash. Perfect for field trips. Be ‘mrad —_ se 
sure to specify Camp Pack. 


SUGAR = PUFFED 
MERCHANDISE PRIZES Oi CRISP WHEAT 
FOR CAMPS! 


As a bonus — with vour order of Post Cereals. 
o 2 Pe, bst bass 
Jel © and other General Foods products $y . . 


40", BRAN ‘RAISIN COR 
you get your choice of prizes, including FLAKES BRAN FLAKES 


quality Camp equipment. ems eae Oe | 


MENU PLAN FOR CAMPS! fai) (paete 
l’ree! A 4-week menu plan for summer camps FOASTIES . RICE 


that prov ides for a scientifically balanced and 
nutritious cdiet. 


Products of General Foods 


Expedite Your Order! ala 
Write Or The wide variety of Post Cereals 
WIRE COL fo EC ig ' Dedwidwee offers a treat tor every breakfast 


Institution Dept. w1-12 taste. Serve the boys and girls in 


General Foods Sales Division your camp the cereals they eat 
General Foods Corporation and love at home — fresh tasty, 
250 North Street nutritious Post Cereals 


White Plains, New York 
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Quality Foods 


oo 


4 
“ ’ ' 4 hall 
S . 2 
a “4 ' - . o 
. ae u > . ae 
eS a ; on “a 

* oe ae oa 
yh 
es 

e ea 
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lor a gustatory hit parade, choose from the 


~ thin ; 
F , & 4% bs 


Little Bit Of Sweden, Dallas, Texas 


many Sexton foods adapted to buffet serv- 
ice, hors d’oeuvres and smorgasbord rang- 
ing from the exotic to the merely exciting 
. . « hundreds of marine delicacies such as 
Black Sea caviar, Mediterranean sardines 
and Caribbean shrimp... plus special rel- 
ishes produced in our own Sunshine Kitch- 
ens. With unsurpassed variety, quality par 
excellence and nation-wide service, Sexton 


meets your every food need. 


KOHN SEXTON & OCO., CHICAGO, 1055 





Book Reviews 





A Department Conducted by Prof. Charles Weckwerth, Director of 


Recreation and Camping, Springfield (Mass.) College 


Program Ideas Galore 


in New Reference Book 


The Recreation Program 

PUBLISHER: The Athletic Institute, 
209 §. State St., Chicago 4, IIL. 
$3.00. 
REVIEWER: 
werth 


Charles F. Weck- 


As the name implies, this book 
deals with a wide variety of recrea- 
tion experiences. 

It was developed by a large num- 
ber of experienced persons from a 
wide variety of program areas, such 
as Arts and Crafts, Dance, Drama, 
Games, Sports and Athletics, Hob- 
bies, Music, Outdoor Recreation, 
Reading-Writing-Speaking, Social 
Recreation, and Volurtary Services. 

While each program area is not 
exhaustive, each one is somewhat 
selective with reference to ihe rec- 
reation leader’s needs; what to do; 
how to do; where to find help; 
leadership; some administrative con- 
cerns; materials; sources of supply; 
objectives of planning; etc. 

It certainly is an idea book—a 
reference book—a guide book for 
each of the program areas listed. 

While there is no chapter heading 
entitled Camping, Section IX does 
deal with a variety of uses of the 
natural environment for outdoor 
recreation. Camping people will be 
pleased to know that this particular 
section was developed by a commit- 
tee of camping leaders headed by 
Ray Carlson and “Kit” Hammett. 
Others include Ray Gregg, Chief 
Naturalist for National Park Ser- 
vice, and the outdoor education and 
camping man, Julian Smith. 

This is a source book which be- 
longs on the program shelf of every 
camp director and head counselor. 
Personnel from camps and the many 
recreation settings should have easy 
access to this book for many hours 
of fun, fellowship and adventure. 
Truly enriched living experiences 
for and with others are in store for 
users of this book. 
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The Art of Driftwood and Dried 
Arrangements 


AUTHOR: Tatsuo Ishimoto 

PUBLISHER: Crown Publishers, Inc., 
419 Fifth Ave., New York 16. 
3rd printing, 1953, $2.95. 

REVIEWER: Barbara Ellen Joy, The 
Joy Camps, Hazelhurst, Wis. 


This beautiful book should be 
called to the attention of camping 
people because it is a program piece 
of great potentialities where true 
“creative” craft work is honestly 
desired in a camp. 

First, collecting the driftwood it- 
self on hikes and trips is a truly 
indigenous activity. Learning to use 
it for decorative purposes stimulates 
the imagination of old and young, 
and provides that union of true art 
appreciation and of appreciation of 
the “bare bones of nature herself— 
wood, stones, branches, pieces 
weathered by wind, sun and water” 
which certainly all of us must yearn 
to achieve for our campers. 

Imagine what it could mean to 
a camper to find a piece of drift- 
wood for his very own, and use 
his imagination to decide what it 
suggests to him, and then using it, 
with other natural materials, to 
make a “picture” to fit the concep- 
tion. 

The photographs are magnificent, 
and the book is one which should 
be available to all those who love 
nature and who enjoy use and ap- 
preciation of natural materials. 


Making Colour Prints 


AUTHOR: John Newick 
PUBLISHER: The Dryad Press, En- 
gland; available through Charles 


a et i ti th 
— NEXT MONTH — 
Book reviews on 
Principles of Canoeing 
insect Fact and Folklore 
How to be a Modern Leader 
and many other significant titles 
a i a i ll i i i 





Safety Posters 
(yiven Camps 


A series of 4 different SAFETY POST- 
ERS is now offered all camp directors 
Kenney 


and owners, tree, by kdward A, 


of Educators Mutual, 
Illuserated by full-color ¢« irtoons, these 
posters speak a youngster’: language 
- put over safety ideas without being 
“preachy.” Post them on bulletin boards, 
in recreation rooms, by the swimming 
Write to Edward 


Phila. 2, 


Pa., for your supply. NO obligation. 


pool, near the showers. 


A. Kenney, 1522 Cherry Se., 





Insurance Coverages 
Defined 


For the intormation of new camp owners 
and directors... and the review of vet- 
eran camp men, we offer this summary 


of two basic camp insurance coverages. 
Medical Expense 


Covers you, yourcampers and your staff 
members for accidents (including acci- 


dental death) and sicknesses contracted 


during the camping period, up ¢O 4 Spe- 


cified limit. Travel coverage is includ- 


ed. With Medical Expense insurance you 


don’t bill parents, thus build friendly 


relations and encourage re-enrollments. 
Fee - Refund 


Pays you when campers withdraw dur- 
ing the season, or fail to appear be- 
cause of disabilities; when epidemic or 
fear of epidemic causes you to post- 
pone camp-opening, or delay camp-clos- 
ing past the scheduled closing date, 


Fee-Refund Insurance helps balance 
your budget by guaranteeing your in- 
come. Being able to return tuitions to 
parents strengthens public relations. 
For particulars or specific proposals, 
write or phone (collect) to EDWARD A. 
KENNEY, 1522 Cherry Se., Phila. 2, Pa. 
Phone LOcust 4-3996. Mr. Kenney rep- 
resents EDUCATORS MUTUAL INSUR- 
ANCE COMPANY, Lancaster, Pa. (Adv, 


9 








SO said d Catiip othe ial who ordered 
eight Old Town canvas canoes after 
trying oul other Ly pes. Another well 
known camp execulive wrote: “Old 
Towns purchased in 1934 are still 
i good condition, despite heavy 
duty in rupype d country They know 
irom experience that Old ‘Town 
builds em best to last ror years 
and years 

You ll find Old Town your shrewd 
est canoe imvestment too! They re 
tough, yet easy to handle; stable, 
steady and quiet; resilient, and 
above all. economical to maintain. 
Old Town has been the favorite for 


») YCAaTS. 











Place your order now! Make sure 
you have Old Towns for your camp 
season. 

We also build flat-bottom boats, 
sailboats, boats for use with out 
board motors and skifts tor rowing 
and motor use. Uur varicty ol 
modecis will meet your watercraft 
necad 

Old Town quality accessories; Pad 
dies, oars, silat back rests, mast 
seats, carrying yokes, cushions, et 


Write for Free Catalog Address 


OLD TOWN CANOE COMPANY 
281 Fourth St. Old Town, Maine 





_ 


‘Old Town (OH nes” 





ID ZANNIVERSARY GIFT 
TO OUR CUSTOMERS | 


During the year 1955 all orders amourting to $10 of more will be shipped 
transportation prepaid via least expensive way 
if any other way is specified customer shall pay the difference 





KANSAS CITY 





LOG! 


We Will Be Displaying At: 
CLEVELAND 


ATLANTIC CITY NASHVILLE 


See what is new in CRAFTS. If you can not be 
there, write for our sensationally new 1955 CATA- 





~ 








Order Early So That We May Save Shipping Cost For You 


By Sending Pre-Paid . 


. Cheapest Way Possible! 


CLEVELAND CRAFTS CO. 


4705 Euclid Avenue e Cleveland 3, Ohio 





A. Bennett Co., Inc., Peoria 3, 

Ill. $4.00. 

REVIEWER: Arthur J. Lusty, Jr., 
Camp Nahelu, Ortonville, Mich. 
Here is a very interesting book 

arranged with detailed steps in the 
craft of linoleum carving and the 
following production of prints. The 
amazing secret that this author re- 
veals is the ease of making prints 
in four different colours from the 
same original linoleum block. The 
author goes on to give explicit in- 
structions for each step, from choos- 
ing linoleum to the final cleaning 
and registering prints. His exper- 
lence in working with school chil- 
dren in the English schools and the 
sample colour prints illustrated in 
his book give the reader the “itch” 
to want to try tt. 

It could well serve as a hobby 
for many people and for camp use 
it can be highly recommended—es- 
pecially those camps for the handi- 
capped where limited physical ac- 
tion is the program. A very worth- 
while craft project could result from 
using this particular book which 
would enhance the walls and decor- 
ation of every child’s home. 

The author goes on to state how 
colored inks could be made so that 
the real craftmanship from the bot- 
tom up can be enjoyed; however, 
for camp use, a shortcut in buying 
commercial inks might be a better 
choice to get the finished product 
on display. 

An excellent text for most camp 
libraries. 


Ernest Thompson Seton’s America 

EpirorR: Farida A. Wiley 

PUBLISHER: Devon-Adair Co., 23 
Ek. 26 St., New York 10, 1954, 
$5.00. 

REVIEWER: Barbara Ellen Joy, The 
Joy Camps, Hazelhurst, Wis. 
Miss Wiley has done a magnifi- 

cent piece of work in selecting from 

the vast storehouse of Mr. Seton’s 
work such materials as give us in- 
formation about his boyhood and 
youth, his scientific writings, his 
belief in the Indian way of life, and 
his great knowledge and love of all 
that moves and lives in nature 
But of greatest use to camp peo- 

ple, she has given us the cream ol 

his truly great stories, such as the 

unforgettable “Krag, the Kootenay 

Ram,” “Coaly-bay, the Outlaw 

Horse,” “Lobo, the King of the 
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HERE Is the 


EXTRA PHONE 
SERVICE you need 


eost: 


SEE and HEAR them 
Booth No. 41 


Region Ii Convention 
Atlantic City, N. J. 


*¢ ompletels self-contained, batteries 


fit in phone handle. 


*“,UARANTEED unconditional 


ly, phones will work over a mile! 
*Install for camp use, or tor sale to 
campers at $5.98 set. 


*Protessional performance 





VINTAGE PRODUCTS CO. 
St. Louis 4, Mo. | 
CRO NR IRE PE Re RO 
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1320 So. Grand Blvd 








Currumpaw,” and “Badlands Billy.” 
Every child should know the mov- 
ing bird stories, “The Wild Geese 
of Wyndygoul,” and “Mother Teal 
and the Overland Route.” Also in- 
cluded is “Little Burnt-All-Over,” 
the Indian Cinderella story, and the 
moving “Gorm, the Giant of the 
Club,” which is an ideal story for 
a Sunday Assembly. 

Every camp child should become 
familiar with these which 
so far surpass in interest and in 
dramatic writing any of which we 
know. The greatest story-teller of 
them all is gone, but the heritage ts 
there for us to pass on to the next 
generation. Let us not fail to do so! 


stories, 


Emergency Mass Feeding, Instructor 

Course 

AUTHOR: Developed and sponsored 
by Ihe Department of Defense 
and the Federal Civil Defense 
Administration 1953. 

PUBLISHER: Superintendent of Doc- 
uments, Washington 25, D. C 
SS¢. 

REVIEWER: Barbara Ellen Joy, The 
Joy Camps, Hazelhurst, Wis. 
This 93-page booklet is a very 

complete manual of instruction on 
emergency mass feeding. The ma- 
terial is carefully classified, and,the 
details under such headings as emer- 
gency water purification, waste dis- 
posal and sanitation; prevention and 
control of food contamination and 
poisoning; layout for mass feeding 
and site; selection, preparation and 
service of food are complete and 
very practical, 

The Appendix contains 35 pages 
of illustrations of field fires for 
cooking and baking, heaters, wash- 
ing units, and improvised cooking 
vessels and utensils, and makeshift 
lights. There are many good hints 
and ideas in this section. 

It seems to this reviewer that this 
material would serve very well as 
the basis for an advanced course 
in outdoor cooking and group hand 
ling for older campers. The exper- 
lence excellent and the 
knowledge gained would be per- 
sonally useful as well as preparing 
the individual for vital community 
service in time of [his 
latter objective would give a 
“punch” to such a program and 
give the older camper a real in- 
centive for the hard work and study 
involved. 


would be 


disaster 





| 
| 


camp 
directors 


see how Field's 
can help you 

and your campers 
to plana 
successful season 


Visit our School and Camp 
Bureau (Fourth Floor, North, 
Wabash) and learn how our 
Specialized camp consultant 
and referral services can assist 
you and your prospective 
campers. Discover, too, how 
making Field's your outfitting 
headquarters is an extra service 
to your campers and their 
parents. Here they can shop in 
pleasant surroundings in a 
Store that generations of 
parents have relied on for fine 
quality merchandise and 


courteous Service. 


Msibell td 
eg 


CHICAGO 





Everything the young camper needs 
to know about felling trees, moving 
logs, hewing, etc. Safety and effi- 
ciency are emphasized in this fully 
illustrated manual. By BERNARD 5S. 
$1.75 


| 


DANCES AND ! 


MASON 


a 
an 


STORIES OF 
THE 


AMERICAN | 
INDIAN 


The complete book of Indian cere- | 

monial lore: dances, costumes, stag- 

ing, history. By BERNARD $. MASON 
Illustrated $5.00 


a yn 
* yaw 


IT’S FUN TO 


MAKE 
THINGS 


Illustrated guide to making useful, 
attractive articles from inexpensive 
and scrap materials. By MARTHA 
PARKHILL and DOROTHY. SPAETH 
$3.00 





The County : 
joi Pao | 
COUNTRY 
DANCE | 

B 


OOK 2 


| 


This history, lore, variations and 
calls of America’s delightful old- 
fashioned square dances. By BETH 
TOLMAN and RALPH PAGE 
Illustrated $2.75 


CAMPING 


WITH 
BARNES 


A. S. BARNES & COMPANY, 
educational publishers since 1838, 
has long been noted for the high 
quality of its practical, informa- 
tive books on every aspect of out- 
door life and sports. Pictured 
here are just a few of the books 
that are musts for camper, camp 
counsellor, and camp library. You 
will find them all displayed at 
the National Convention of the 
American Camping Association. 


Visit our booth #11 to examine 
these wonderful books yourself- 
and get your FREE copy of 
Constance Bannister’s 1955 
BABY CALENDAR. 

Send for complete free catalogue 
of all Barnes recreational books. 


A. S$. BARNES & CO., Inc. 
(232 Madison Ave., N. Y. 16 


—powee re Ere a ee ows | 


RHITHM 


OF THE 


REDMAN 


33 Indian dances and 90 songs ac- 
companied by music. Introduction 
and illustrations by ERNEST THOMP- 
SON SETON. By JULIA M, BUTTREE 

$5.00 
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THE BOOK OF 


INDIAN- 
CRAFTS 
and COSTUMES 


From wigwam dweller to buffalo 
hunter: an exciting study of Indian 
crafts and customs. By BERNARD S&S. 
MASON Illustrated $5.00 


. |—-— ——_——————— 


CANOE 
CAMPING 





A veteran adventurer describes in 
detail the correct way to plan and 
experience a thrilling canoe camp- 
ing trip. By CARLE W. HANDEL 
Illustrated $3.00 


ge 


THE BOOK OF 


GAMES 
| for BOYS 
and GIRLS 





An invaluable guide to play time 
activities that tells recreation leaders 
how to organize games even with 
limited space and equipment. By 
EVELYNE BORST Illustrated $3.50 





SQUARE 
DANCES 


OF TODAY 





How to teach and call them. Com- 
plete how-to guide for square danc- 
ers, callers, teachers. Diagrams of 
55 dances with calls and musical ar- 
rangements. By RICHARD KRAUS 
Illustrated $3.00 
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Camping Magazine Salutes 


— he 15) Regional Conventions — 





HAT BETTER way can we salute the 
\X, seven ACA Regional Conventions than 
by devoting this Convention Issue to the vital 
topic of “Leadership.” For it has been said 
“Leadership is indeed the Heart of Camping.” 
And the main artery to this Heart is through 
your American Camping Association. 

Only once a year does the opportunity present 
itself for members to meet with other camp peo- 
ple outside their Sections. This is alternately at 
Regional or National Convention time. 

Certainly we hope that each and every ACA 
member is planning to attend the Regional Con- 
vention in his area. And we hope equally that 
our selection of fine articles on “Leadership” 
will help you in the selection, training and effi 
ciency of your 1955S staff. 





Region I - Feb. 4 and 5 - Hotel Statler, Boston, Mass. 





The famous Public Gardens of 
Boston, shown in the foreground 
at right, are one of the attrac- 
tions ACA’ers and friends will 
enjoy when attending the Region 
| Convention at which the New 
England Camping Association is 
host. Rev. William Berndt is 
Chairman of the meeting. 
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Region II - Feb. 24 - 26 
Claridge Hotel, Atlantic City, N. J. 


SPLALAS B.D i, 


The world-famous boardwalk at 
Atlantic City where ACA’ers at- 
tending this Regional may en- 
joy its shops, theatres, restaur- 
ants and entertainment facilities. 
Dr. Charles Noble of Syracuse 
University will make noteworthy 
contributions to the program. 
Other highlights include an ad- 
dress by Anna Perrott Rose 
Wright, author of “Room for 
One More” and a session led by 
Dr. Howard A. Lane of New 
York University. 


Region III - Feb. 3, 4, 5 - Hotel Cleveland, Cleveland, Ohio 


R. Fox Smith, left, Program Chairman 
of the Cleveland Convention, has pre- 
pared an excellent agenda designed to 
promote “A Better Tomorrow ‘through 
Camping.” Among featured speakers ts 
Dr. Charles Noble, right, of Syracuse 
University. 


ol, Apr. 1,2 - Peabody Coll., Nashville,Tenn. 


Henry G. Hart, left, 
General Chairman ol 
the Region 4 Conven- 
tion, at which the Ten- 
nessee Valley Section is 
host. 


A view of the Appalachian Trail 
in the Smokey Mountains, part 
of the scenery to be enjoyed by 
those attending the Convention 
in Nashville. 
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Region V - Feb. 7, 8, 9, - Municipal Auditorium, Kansas City, Mo. 


Kansas City, Mo., where the 
Missourt Valley Section will 
greet camping people from the 
Region 5 area. The Municipal 
Auditorium is located in the 
downtown business section of 
this great city. 


Gunnar Peterson of the 
George Williams Col- 
lege faculty, who will 
conduct a_ Leadership 
Training Workshop in 
conjunction with _ the 
Convention. 








Region VI - Feb. 10, 11, 12 - State Teachers College, Denton, Tex. 


Southwest Texas Section, under’ will enjoy the facilities of the 
the leadership of President Herb lovely college campus at Denton. 
Rogers, is planning a top-notch General Chairman for the Con- 
Regional for the four sections vention is Rita Pilkey. 

making up Region VI. Delegates 


Region VII - March 17-20 - Asilomar Conference Grounds - 
Pacifie Grove, Calif. 


“Cypress Point” on the famous 
Seventeen-Mile Drive of the 
Monterey Peninsula. The Asilo- 
mar Conference Grounds are 
located on this scenic drive. 








James C. Flanders, Gen- 
eral Chairman of the 
28th Region 7 Conven- 
tion, whose program 
centers around discus- 
sion groups and work- 
shop sessions. 
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Camp Wyoda 


ERTAIN qualifications come to 
mind for all who would be 
camp counselors. Lists of desired 
qualifications are to be found in 
almost every piece of material on 
camping—-lists such as: good 
health, emotional poise, cleanliness 
and neatness, ability to adjust .to 
new conditions quickly and easily, 
a friendly nature, sympathy, good 
breeding, a sense of humor, origin- 
ality, imagination, versatility, good 
sound judgment, freedom 
from mental and emotional com- 
plexes, restraint, self-discipline. 
In addition, it is desirable that 
the candidate know how to handle 
boats and canoes; be a good swim- 
mer; recognize different trees, flow- 
ers, birds, etc.; have attended a 
leadership training course. 

“But,” says a would-be counse- 
lor, “I could never measure up to 
such a standard.” Then, under his 
breath, perhaps, he adds, “Nor 
would | want to.” Of course, the 
achievement of such ideal qualities 
of personality is a journey, not a 
destination. That we all have the 
privilege of growing is one of the 
highest spiritual values a loving God 
has given. 

What personal qualities are most 
needed, if the adults and campers 
are to move forward in realizing 
spiritual values? Which of these 
qualities would not apply? Rather 
than approach the counselor in 
terms of a constellation of traits, 
let us look at him in wholeness, 
for that is a key concept in spiritual 
values. In a nutshell, the counselor 
who will help along the experien- 
cing of spiritual values must have 
the right spirit as well as knowhow. 
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sense, 


N iritual 


Values begin 


By CLARICE M. BOWMAN 


Evidences of Good Spirit 

We are dealing here with the in- 
tangible. But it is what is back of 
other desirable qualifications, what 
imples a person to throw himself 
wholeheartedly into a rainy day 
program to keep the campers’ mo- 
rale from sagging, what puts heart- 
iness into his singing of the camp 
song, what enables him to cheer 
the tired hikers with jokes as they 
plod toward camp, what causes 
him to notice a drooping of the 
shoulders of a silent camper and 
makes him give up his own free 
time to help with the problem. 

“Good spirit” is not so much a 
matter of exhibiting this trait here, 
another one there, like push-button 
virtues ready for a situation. It is 
rather the inner “set of the soul” 
of the person that makes him react 
as he does. 

Some camp directors will search 
more earnestly than will others for 
the pearls of great price who have 
high qualities of spirit. It is diff- 
cult, to be sure, for a director to 
know how successful a prospective 
counselor will prove to be. 

The person’s relationship with 
God comes first and counts most. 
What we mean here is not at all a 
pious, hands-folded, serene-coun- 
tenance sort of attitude. No, there 
may be little of the outward evi- 
dences often associated with re- 
ligiosity. What we mean Is a spir- 
itual red-bloodedness, a sureness of 
step and clearness of eye that 
come from an inner centering upon 
One who is _ all-wise, all-loving, 


‘from Whom radiate all the thoughts 


and actions of life. This is at-one- 
ment; for when one is in harmony 


inwardly with God, he is at one 
also with mankind and with the 
physical universe and with his own 
self. ‘““At-one-ment” is a good word. 
At the very mainspring of life is 
sure f= th in God, belief that His 
ways are good ways and His pur- 
poses abounding in all-en-compass- 
ing love. 

Some will have ventured further 
than others in defining their belief 
Or putting it into action through 
prayer. But even timid beginners 
may make helpful counselors, for 
they will have the “set of the soul” 
Godward and toward others. 

Setting an Example 

Such a counselor need not worry 
about the example he presents to 
the campers; in fact, one might 
question whether preoccupation 
with example is ever wholesome. It 
is a by-product. It simple happens 
as one goes about the daily pur- 
suits, willy-nilly. One cannot deter- 
mine what others’ reactions will be; 
and if one could, what matter? To 
care would be selfish. 

Where a counselor has this God- 
centering, he will be more at home 
in the world of nature, for it will 
be to him an ever surprising revela- 
tion of the wonders of a Creative 
Plan; he will be more at home in 
fellowship with others, for they will 
be to him marvelous creations in a 
vast drama, with “Something of 
God” unfolding in each one—and 
challenge will be there, to achieve 
on earth (and not just in heaven) 
friendly understanding and helpful- 
ness. Such a counselor will then be 
more at home with himself. 

He will have moral courage to 
stand firm against unworthy tenden- 
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with Persons 


cies, because he has a motive for 
being true. Particularly in these 
days when moral codes seem less 
clear cut than formerly and when 
in a “sensate” culture we have be- 
come less “vertebrate” about our 
standards of right and wrong, it is 
urgent that impressionable young 
persons see in action some tough- 
fibered personalities. Life must be 
decisive. 

In persons of such healthy God- 
centering there will be many of the 
other desirable qualifications—de- 
pendability, willingness to share the 
load, humor, and enthusiasm. The 
overtones of his personality (those 
which are expressed in his unguard- 
ed moments) will be such as to 
lead boys and girls into more abun- 
dant living. To be sure, some per- 
sons of deeply religious motivation 
are farther along than others in 
their quest; while some may exhibit 
qualities not so desirable. But usual- 
ly the spirit is one of humility be- 
fore God and therefore of willing- 
ness to take suggestions and to try 
ever to grow. 

This good spirit will be evidenced 
in the counselor’s attitudes toward 
nature. An individual may be an 
expert in some phase of nature lore 
and yet be a tight, shut-in person, 
although this does not usually hap- 
pen; for he who learns nature’s in- 
most secrets soon finds her vastness 
creeping into his soul. In some 
camps, counselors who are just be- 
ginning to learn about nature but 
who have a deep appreciation of, 
and zest for, the out-of-doors can 
do more to inspire campers to learn 
than those to whom the facts 
have become dry tinder. And even 
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Excerpted from “Spiritual 
Values in Camping’ pub- 
lished by Association Press, 
291 Broadway, New York 


the wisest woodsman finds ever 
more to learn. 

As campers and counselors learn 
together, there is the zip of sheer 
fun; spirits unfold with new aware- 
nesses; individuals feel themselves 
a part of the pulsing rhythms of the 
universe and strangely near to their 
Creator. 

Good spirit will be evidenced, 
too, in the attitudes behind staff 
teamwork and loyalty, and in all 
relationships with the campers and 
with the “outside world.” Where 
there is a centering of spirit in God, 
persons are seen with more of a 
God’s-eye point of view, and when 
the heart is open and eager to find 
good ways of getting along and 
spreading kindliness, there will be 
ways! But mere techniques, no mat- 
ter how foolproof or progressive, 
are but “sounding brass” and “tink- 
ling cymbal” unless motivated first 
of all with love. 

No memorization of characteris- 
tics of various age levels, or des- 
perate efforts to see into young 
hearts, will avail unless the counse- 
lor himself be genuinely interested 
and basically loving. He loves be- 
cause of his God-centering. He 
cannot help loving. He doesn’t have 
to worry about what his reactions 
will be. 

Another evidence of good spirit 
will be loyalty and teamwork in 
staff, with absence of the profes- 
sional jealousies that can be utterly 
disastrous. The counselor will make 
suggestions for improvement freely, 
with no rancor, but firmly. It is up 
to the director and to all who work 
together in staff to see that sugges- 
tions are taken in this spirit, and 


that the atmosphere is always fav- 
orable for honest sharing in the 
best interests of the campers and 
the camp. He will have learned the 
first lesson of professional ethics: 
no one builds himself up by tearing 
another down, but rather vice versa. 

The particular director with his 
particular customs and plans will 
decide upon the machinery for shar- 
ing in staff. Here it is the attitude 
that counts. The director will con- 
tribute to camp morale rather than 
tear it down. He knows that camp 
work is a job, not a vacation. Be- 
cause of his centering in God and 
his outgoing lovingness of spirit 
toward others, he will not be self- 
seeking for ease, for special favors, 
or for recognition. Because he takes 
it upon himself at times to go the 
“second mile” for someone, others 
do it too, and the level of spirit in 
a whole camp is lifted. Loyalty be- 
gets loyalty. 

Growing Sensitivity 

Perhaps the most important evi- 
dence of right spirit is growing sen- 
sitivity. One picks up impressions, 
but decides quickly whether to say 
to do a certain thing would help or 
hinder a young person. Sensitivity 
will help a counselor “feel along 
with” a camper as he approaches 
the threshhold of spiritual aware- 
ness and prevent him from saying 
too much! For an avalanche of 
words at a precious moment may 
cause the glow “to blink out” from 
a young person’ eyes. 

This awareness of spirit on the 
part of the counselor is part of 
his own attunement Godward. The 
campers will catch something of 
his own spirit of expectancy. 

How can a person become more 
spiritually sensitive? By not trying! 
His wanting to be, becomes prayer 
enough; then he needs but to “let 
go... let God,” to let wonder and 
worship stir his soul like breezes 
on the waters of a lake. Too many 
persons in the name of religion, 
and in utter sincereity, are tight, 
tense tryers. No wonder they cause 
campers to run the other way. But 
one who is simply humble and open 
and ready does not have to do it 
all alone—no one does-——spiritual- 
ly: 

Who takes one step toward God 

through doubtings dim, 
God comes a thousand 

blazing light to him. 
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September Camp in action. 


Kvery Student a Camper! 


By Jerry GAMBILL 
Director, Camp O-Ge-Maw-Ke 


Saginaw, Mich. 


FE VERY COLLEGE 
camper! 


At long last a college has stepped 
to the front to provide for and re- 
quire a camping course for every 
student. Although the importance 
of a camping experience has long 
been emphasized, few institutions 
have taken any action. 

George Williams College in Chi- 
cago, known for its work with YM 
CA personnel, recently took official 
recognition that: 

“Camping and outdoor education 
experiences are an important part 
of professional education.” What's 
more, it is requiring that every stu- 
dent have these experiences. The 
vehicle offered is “September 
Camp.’ 

September Camp is a concen- 
trated 10-day affair given at Lake 
Geneva in Wisconsin. All students 
will go to September Camp at the 
beginning of their sophomore year, 
or in their first year as a transfer 


is 


student a 


, 


student. Two hours of credit 
given. 

The first “pilot” camp was given 
last September-—and it was quite a 
SUCCESS. 

Arrangements were made with 
College Camp for the students to 
work for two hours a day on camp 
projects in return for a reduced 
board and room rate. The total 
cost to the students was $45.50. 


are 


Objectives 


Under the leadership of Gunnar 
Peterson, a faculty member and 
well-known camping figure, the fac- 
ulty set up four objectives for the 
course. 

1) Orientation to the out-of- 
doors, especially in a living situa- 
tion. 

2) Acquisition of specific skills 
through use in practical experience. 

3) Understanding certain phases 
of camp administration through the 
organizational structure of the liv- 
ing situation both in and out of 
camp, and through examining the 
structure of College Camp and its 
operation. 


4) Provision of opportunities to 
understand the methods of incor- 
porating camping and outdoor edu- 
cation into agency and school pro- 
grams. 

Lofty objectives? Perhaps, but 
they were achieved in the special 
pilot camp. Attended by 15 men 
and two girls, the group ranged 
from camp directors to those whose 
main acquaintance with trees had 
been in pictures. 


Participation Stressed 

Under Peterson’s guidance, every 
effort was made to provide the max- 
imum of individual participation 
and group experience. Teaching 
methods were stressed along with 
the instructional work in the various 
skills. Individual projects were 
worked on throughout the ten days. 

Three nights were spent out in 
a primitive camp setting; ten meals 
were prepared in the out-of-doors. 

Field trips were taken under the 
leadership of seasoned woodsman 
Dr. David Thompson, senior natur- 
alist of the Cook County Forest 
Preserve. And the group received 
friendly guidance in folk songs and 
story-telling by Gretel Dunsing, a 
woman with a vast amount of prac- 
tical experience in these fields. 

While the campers were well or- 
iented through informal lectures on 
such subjects as aquatic plants and 
soil conservation, bits of knowledge 
took a back seat to the important 
things which the group discovered: 
the joys of leisure living away from 
hustle-bustle, with other people. 

So while all the group can re- 
cognize a beech leaf, they are also 
able to visualize more vividly the 
little things like the rabbit in the 
chapel during vespers, they remem- 
ber singing grace by candlelight 
during a moonlight supper, although 
they also remember the details of 
contour plowing. 

With the success which the pilot 
September Camp enjoyed, George 
Williams should have no trouble in 
promoting this required course. 

But the implications are 
great to limit the venture. With the 
cooperation of camping officials 
who promote the September Camp 
idea among other colleges, the new 
motto should read: 

Every college student a camper 
—and not just at George Williams. 
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We are pleased to offer to all our readers reprints of “General Principles 
O for all Counselors” designed to fit into a counselor's notebook. For any 
number up to 35 copies, please enclose $1.00. For each additional 10, 
add 25¢. Payment should accompany order. Order from CAMPING 
MAGAZINE, 70S Park Avenue, Plainfield, N. J. 
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Abstracted from a Report of 
the Camp Leadership Work- 
shop, held at Camp Kehonka, 
New Hampshire, in June, 
1954, and sponsored by the 
New England Camping Asso- 
ciation, 


selor either from his own 
standpoint or from that of the camp 
director, that is, what he likes to 
have and what would his boss like 
him to be. Counselors, like any 
group of employees, are interested 
in suitable working conditions as 
well as a chance to take respon- 
sibility. Even if camping is carried 
on in surroundings which are gen- 
erally considered idyllic by the city 
dweller, it needs to be recognized 
that real work is involved in caring 
for a group of active youngsters for 
a period as long as eight weeks 
and that attention needs to be paid 
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O NE MAY LOOK at the coun- 


Minne-Wonka Lodge 


to maintaining the best possible 
capacity for leadership; i.e. morale. 

From the standpoint of the camp 
director the counselor needs: 

1. To have the right sort of per- 
sonality. This will be variously de- 
fined according to the camp direc- 
tor and the tradition he seeks to in- 
culcate. 

2. To be secure himself. 

3. To like children and under- 
stand them. (How do you teach 
him? ) 

4. To be competent in the com- 
pletion of his assignments. 

5. To have a pleasant personality 
and a good physical appearance. 
This should imply both freedom 
from outstanding symptoms or hy- 
pochondrical tendencies. 

6. To be democratic and free of 
an arbitrary frame of mind. 

7. To be capable of leadership 
and able to set a good example. 

8. To be loyal to the administra- 
tion and practice the rules which it 
lays down. Negative feelings in a 
counselor make for negative feelings 
in the group. (How do you support 
the young counselor’? ) 


The counselor mirrors in a more 
grown-up way the needs of the 
camper, and if he is himself inad- 
equate, the group will reflect his 
shortcomings. Some of the routine 
problems presented by the counsel- 
or directly relate to the degree of 
maturity which he might possess 


J. G. Princell 


Counselor Indoctrination 


Depending on his personal ade- 
quacy, the counselor needs super- 
vision and support. Unless he has 
had exceptional opportunities, he is 
not apt to have been in a work-a- 
day contact with children for sev- 
eral years and is, therefore, not 
especially acquainted with children 
in a practical way. Unless he pos- 
knack for dealing with 
younger people, he may need help 
either from the camp leader or 
from some judicious use of reading 
material either before or during 
camp. There are books such as 
“Teacher, Listen the Children 
Speak,’ and several camps have 
themselves developed manuals. 

But reading as a means of indoc- 
trination has its limitations and 
there are other ways to give coun- 
selors an acquaintance both with 
the ways of their particular camp 
and with the ways of young folk 
in general. A period of pre-camp 
orientation is recognized as a fre- 
quent means of getting counselors 
acquainted with the camp routine. 
ACA training courses, and inter- 
views with counselors before the 
camp season begins are also help- 
ful. This type of training will, of 
course, depend on the kind of chil- 
dren going to the camp, but it 1s 
generally recognized that there is a 
great deal to be gained from staff 
meetings during the camp season at 
which general as well as specific in- 
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dividual problems are discussed. In 
special situations one might even 
need to go so far as to have a pro- 
gram director and an outside guid- 
ance worker. In addition to all these 
special devices the very great im- 
portance of a strong camp tradi- 
tion is fully recognized. 
Techniques for Counselors 

The leader of the counselor 
group must help his men observe 
the behavior of their campers. He 
should encourage in the counselor 
a feeling of confidence and calm- 
ness which will aid in dealing with 
the child, and will transmit some 
of that calmness to him. The coun- 
selor should be taught that there 
are times when it is good to listen 
to a child. There are other times 
when a camper will be upset and 
even guilty after telling a counselor 
too much about his private life. 
Skill in this area of communication 
cannot be taught; it must be ex- 
perienced. 

Directors often wonder about 
just how much information it Is 
wise to give the counselor about 
certain of his campers who pre- 
dictably might be expected to have 
their troubles. It might be unneces- 
sary and prejudicial to have the in- 
formation in advance of the camp- 
er’s arrival. He might act quite dif- 
ferently in a new setting. At the 
same time, it is fair for the counsel- 
or, depending on his maturity, to 
have information about the special 
problems of his campers and the 
aspirations of their families. 

Counselors need to appreciate 
that it is not possible permanently 
to alter the attitudes and behavior 
of a camper in the brief time that 
the camp season affords. Children 
will differ in the speed with which 
they adjust. Counselors need to be 
alert and see a small problem in 
time to keep it from growing over- 
big. Trouble between two children 
may be only a small misunderstand- 
ing one day, but can quickly harden 
and become a violent dislike. 

It is more important to under- 
stand the child and what lies behind 
him than it is to deal with him as a 
habit to be cured, for example as 
in the case of bed-wetting. One 
cannot superimpose values on a 
child, for he needs to develop his 
own. One can, however, show him 
good values by one’s own example. 
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Counselor's Point of View 

From the standpoint of the coun- 
selor: 

1. He needs an adequate salary 

. one lives up to the job more or 
less in terms of what it is thought 
to be worth. 

2. He needs good and sometimes 
extra food in view of his large size 
and adolescent caloric needs. When 
the camp diet is geared to the 
needs of the younger child, this 


factor can easily be lost sight of 


and constitute a considerable cause 
for dissatisfaction. 
3. He needs reasonable oppor- 


————— ~ _ — 


tunities for privacy. Training goes 
on all the time and a counselor 
should have a reasonable opportun- 
ity to be by himself. 

4. He needs to have some “time 
off” in which to relax and have fun 
in order that his emotiona . pacity 
can be kept to an adequate level. 
The job of a counselor demands a 
great deal of giving and this tends 
to drain him of warm positive feel- 
ings. If the counselor is not given 
an opportunity to refill his “pitcher” 
of understanding and warmth, he 
cannot continue to “pour” out un- 
derstanding and warmth. 


6 GOOD REASONS WHY 


amp Advertiser 


oubled 


space in 


HOLIDAY Magazine... 


1. Holiday’s more than 840,000 families are top-income . . . 
the most responsive in America! 


They can afford camps! Average income of Holiday fam- 


ily, 3 times the national average! 


3. Average age per subscriber family, 36 years. They're ac 


tive people with camp-age children! 


whole family! 


Holiday is a family magazine—read in the home by the 


5. Holiday plays a big part in family vacation planning! 


6. 


Satisfied camp advertisers repeat year after year because 


of low-cost, high-quality inquiries and enrollments from 


their Holiday advertising. 


LIST OF CLOSING DATES: -January issue closes NOV. 1... 


February issue closes DEC. 1. 


April issue closes FEB. 1 . 


June issue closes APR. 1. 


.. March issue closes JAN. 1... 
. May issue closes MAR. 1... 


. July issue closes MAY 1. 


For information or to reserve space write: 





Miss Zelia Zigler 

School and Camp Advertising 
HOLIDAY Magazine 
independence Square 
Philadelphia 5, Pa. 


A CURTISO MAGAZINE 








Unsurpassed 


IN STRENGTH, DESIGN 
AND DURABILITY 


ee ee ww. 


—Z% You will begin to understand what 
superior materials, fine craftsmanship 
and smart modern designing can mean 
to your pool when you install your first 
American Streamlined Regulation One 
Meter Diving Unit. You'll know right 
away that American Approved Equip- 
ment is the kind you want for your pool 

. and you'll discover that the ten- 
years-ahead styling is just one of many 
exclusive plus features you get with 
AMERICAN. Beautifully Streamlined 
Design . . . Outstanding Performance 
... Lifetime Durability ... there's all that 
and more in AMERICAN APPROVED 
SWIMMING POOL EQUIPMENT. 


American Approved DB-! Extra Heavy Duty 
Official Regulation One Meter Diving Unit 


American Approved American Heavy Duty 
Steel Pool Ladder Life Guard Chair 


Write for Literature 


yh AT 


PLAYGROUND DEVICE CO. 
ANDERSON, INDIANA, U.S.A 


: 
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BRANCH PLANT AT NAHMA, MICHIGAN 





os 


‘ons a 


Pictured at the Oconomowoc 


Workshop, left to 


right, Fred Rogers, Leslie Lyon, Catherine Ham- 
mett, Milton Goldberg, Mrs. Elizabeth Spear and 


led Cavins. 
Photo by 


Lou Handler, Camp Tamakwa 


Oconomowoc Workshop Stresses 


Service to 


By MARJORII 


Members 


(‘OOPER 


( hairman. 


ACA 


HERE ARE TWO facets ol 
§ fnevendiines in any organization 
that seeks to further a cause; one 
has to do with what members “get” 
for their membership fee; the othe: 
has to do with the need for mem- 
bers to work together for the good 
of the cause—to give as well as to 
get. The recent workshop on Ser- 
vice to Members was another living 
example of the giving facet of mem- 
of Kit Ham- 
mett, our president, reflect the 
spirit of ACA’s Fall Workshop, 
held at Oconomowoc, Wis. 

The job of the workshop was 
divided into five areas of major em 
phasis. Partial reports of two ol 
these, involving some material on 
implementation of standards, and 
some deliberation on the dues struc- 
ture of ACA, were given to work- 
shop members at the close of the 
session, for reports to and consid- 
eration by Sections. Other material 
has gone out to Section Membership 
chairmen. Still more of the deliber- 


bers.”’ These words 


Membership Committee 


ations will be sent to Section offi- 
cers and committee chairmen to 
whom it 1s of special concern. Re- 
ports to you, the members, will be 
given through CAMPING MAGAZINE, 
in this and later issues. 


Membership Aids 


The first work group, under the 
leadership of Walter Rutherford, 
concerned itself with the job of the 
Section Membership Chairmen. The 
Group studied membership mater- 
ials, developed some _ suggestions 
for techniques in processing mem- 
berships, prepared a new member- 
ship brochure, and began assem- 
bling a kit for membership chair- 
men. Members focused their atten- 
tion on some tentative working ma- 
terial on standards implementation 
based on suggestions made by the 
standards and membership commit- 
tees and deliberated upon by the 
national board. Feeling that the in- 
tent of the standards program of 
ACA is one of helpfulness in rais- 
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ing standards and improving camp | 


operation, the group made every ef- 
fort to adhere to the generous spirit 
of the standards committee in help- 
ing to meet special situations that 
will arise in the first years of op- 
eration. 

Revised Dues Schedule 

Thoughtful consideration was 
given by the second group under 
Preston Zimmerman to two charges 
from the Board of Directors. The 
first was to study the proposed re- 
vised dues schedule as developed 
and approved by them in view of 
the need to increase ACA income. 
Their second task was to complete 
a schedule (with definitions and in- 
terpretations) to be submitted to 
the Board for approval, and then 
to the membership for final action. 
After most careful deliberations, 
the workshop agreed with approval 
from the Board of Directors to sub- 
mit to the membership _ three 
changes in dues, a change in the 
definition of camp membership, 
and a policy to assist Sections in 
placing camp memberships in their 
proper categories. These are pre- 
sented for your consideration. Fur- 
ther notice will be given to the full 
dues schedule in CAMPING MAGa- 
ZINE, and a mail vote of the entire 
membership will be taken prior to 
May first. 

It is recommended that Camp I 
membership dues be set at $35.00 
for all camps whose gross income 
is $25,000 or more. 

Gross income was interpreted by 
the group to include all income of 
the camp from registration, tuition, 
gifts or grants, agency or organiza- 
tion appropriations, which is avail- 
able for the operation of the camp. 
The number of camper weeks would 
not be considered in this classifi- 
cation. The other camp member- 
ships remain the same. 

It was further recommended that 
individual membership be set at 
$6.00 instead of the current $5.00. 
A new category for individuals in- 
terested in camping primarily 
through business affiliations was re- 
commended at $25.00. 

The second matter in connection 
with dues on which the membership 
will be asked to vote is this state- 
ment: It is mandatory that each 
camp hold a membership in the 
proper category before either the 
owner or director may become a 
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BIG NEW ILLUSTRATED 


ATHERCRAFT 


LARSON LEATHERCRAFT 
FOR CAMP PROJECTS 


@ Complete stock for any age or skill 
@ Careful grading for uniform selection 
e@ Guaranteed quality for best results 
@ Orders shipped same day received 


You'll find everything in leathercraft for camp- 
ing projects described in LARSON'S big, new 
illustrated Catalog—moccasins, link belts, hol- 
ster sets, woolskin mascots, axe sheaths, knife 
sheaths, handbags, billfolds, purses, keycases and other popular leathercraft 
items. Order Beginners’ Kits requiring no tools or experience for young boys 
and girls. Fine tooling and carving leathers, accessories, tools and books 
for older, more advanced leatherworkers. Dependable, guaranteed quality 
and careful, accurate grading help assure you of consistently excellent results, 
whatever leathercraft camp project you select. Write NOW for FREE catalog. 


J.C. LARSON CO.,INC. Dept. 4417 
820 SOUTH TRIPP AVENUE, CHICAGO 24, ILL. 




















Any way you look atit.. . 


Advertising in REDBOOK Promises 
Increased Enrollment For You 


Next Season 


REDBOOK’S Camp Directory is your 
best representative for 1955... 


Offering a circulation guarantee of 
2,000,000 net paid copies per month 


For information address— 


» } 
/ ‘ 
1 , , 
— a 4 
7 2 \ 


Pu 
2 


ETHEL F. BEBB, 

Director & Editor Camp Dept, 
230 Park Avenue 
New York City 17 











POPULAR because 
they're Ideal for any 
out-of-camp meal. 
Lightweight, sturdy, 
Waterproof, 
economical 
and good! 
Each Tripperoo serves 4 hungry 
campers and serves them well with 
tasty, nourishing food. Easy to 
prepare Just add water and cook 
over fire. Saves the trouble of 
repackaging from kitchen stock. Over 
20 menu favorites to select 
including Egg Pancake. Chill 
Con Carne, Sweet Milk Cocoa, 
Spaghetti-Tomato 
Dinner, etc., ete 
Send for price list 
today! 


from 


Tripperoo Department 


HILKER & BLETSCH 
COMPANY 


614 West Hubbard St. 
Chicago 10, Ill. 


Quality Food Manufacturers Since 1891 





DIVING BOARDS 


Laminated Douglas Fir 
Eureka Laminated 
Fiberglas Diving 

Boards 


36 Types and designs to svit 


your requirements 


Sold by leading dealers 
everywhere. 


S. R. SMITH CO., INC. 


CANBY, ORE. 


WORLD'S 
LARGEST MANUFACTURER 
OF 
GOOD DIVING BOARDS 


Something New ! 


PLAYBOY DIVING UNIT 
FOR YOUR CAMP 











member in any other category. This 
camp membership entitles the camp 
to membership in the name of one 
individual, preferably the owner or 
director. Additional administrative 
officials should hold Executive 
memberships. 

Neither the proposed changes in 


Loy Handier--Camp Tamakwa 


Marjorie Cooper 


dues, nor the proposed policy on 
the holding of camp memberships 
can go into effect until the member- 
ship has voted upon them favor- 
ably. 

Three Other Areas 


The work of the other three 
groups will be reflected in the on- 
going program of ACA. The third 
group under Elizabeth Brown, Na- 
tional Program Chairman, devoted 
its attention to developing program 
materials for Sections and Regional 
Conventions. They selected Day 
Camping as the emphasis for the 
national workshop in 1955. 

Needed publications in camping 
provided the focus for the fourth 
work group, chaired by Jenny Lind, 
National Publications Chairman. 

The fifth work group under Fred 
Rogers, 2nd Vice President of AC 
A, considered ways and means of 
improving counselor placement ser- 
vices throughout the country. The 
group studied present methods and 
developed suggestions working from 
data collected from almost all sec- 
tions on camper referral services, 
and considered strengthening the 
effectiveness of the Section’s role 
in consultation. 

The quality of participation in 
the workshop was high; the thought- 
ful consideration of the needs and 
problems of individual members 
and sections was great; it is hoped 
that the deliberations will help ACA 
grow in numbers, in strength and 
in service. 








THIS Year 
Make SURE 


you have the last word 





in watertront 
the 


Stephenson 
Minuteman 
iResuscitator 


protection 


for quick action im cases of 
drowning, heart attack, asth- 
ma and other accidents 


Easy to operate, does most 
for the patient. 





Write For Intormation, Dept. C - io! 


STEP, 


AED BAN 





ATi 


NEW JERSEY 








THE FAMOUS BARNARD 
WILDERNESS 
TENT 


Rear Cerner 





Light 7 lb. or 12 lb.; Bug tight; 
easy to erect; sewed in netting; 
zippers on netting and outside 
flaps. Sewed in floor. 


CAN BE ERECTED ANYWHERE. 


WIDELY USED IN CAMPS FROM 
COAST TO COAST. 


BARNARD 
WILDERNESS TENTS 


2183 Hendon Ave. St. Pau! 8, Minn. 
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Aids for CAMP SUPERVISORS 


There’s nothing so gratifying to camp supervisors as being fortified with 
practical aids. Here are listed a number of titles that have proven bene- 
ficial to supervisors all over the country. They are available on 10 Days’ 
Approval. A convenient order form is provided at the bottom of this page 
that you can use now to get titles that are of greatest interest to you. 


|. Education Through School Camping 


Boys and girls are beginning, in increasing numbers, to move out of the four walls of 
their school rooms, and education is now going on through visits to such places as fa 
tories, dairies, hospitals, court-rooms, and through whole weeks in an outdoor camping 
program. The authors of this book know that it will further the interest in this subject 
and increase the number of boys and girls who will have the joy of school camping by 
helping administrators and teachers learn more about camping and make them feel more 
secure in starting the program. By H. Manley and M. F. Drury. 348 pages, illus. $4.50. 


The Curriculum in Health and Physical Educa- 
tion. By Leslie W. Irwin, Ph.D. 2nd edition. 
382 pages. 1951. $4.25. 

Basic Skills in Sports. By David A. Armbruster, 
Sr., M.A. 328 pages, illustrated. 1953. $3.50. 
Workbook for Physical Education. By Mae 
Iddins, A.B., B.P.E.—164 pages, illustrated. 3rd 
edition. 1952. $2.75. 

Administration of Tests in Physical Education. 
By Raymond A. Weiss, B.S., M.Ed., Ph.D., and 
Marjorie Phillips, B.S., M.S., Ph.D. 278 pages, 
illustrated. 1954. $4.50. 
Intramural Handbook. By Car! 
Ph.D., and Vernon W. Lapp, Ph.D. 
illustrated, 1949. $3.25. 
Education Through Physical Activities. By Patric 
Ruth O'Keefe, Ph.D., and Anita Aldrich, A.M. 
2nd edition. 260 pages. In Preparation. 

Golf Manual for Teachers. By Betty Hicks and 
Ellen J. Griffin, B.S., M.A.—312 pages, 105 
illustrations. 1949. $3.75. 

Methods and Materials in Physical Education 
and Recreation. By Charles Bucher, A.B., M.A., 
Ed.D.—423 pages, illustrated. 1954. $6.25. 
Track and Field Athletics. By George T. Bresna- 
han, Asst. Prof. Physical Education, and W. W. 
Tuttle, Ph.D.—500 pages, 75 illustrations. 3rd 
edition. 1950. $5.00. 

Manual for Athletes. By Edward F. Voltmer, 
Ph.D., and Carl D. Voltmer, Ph.D.—213 pages, 
illustrated. 1949. $3.25. 


D. Voltmer, 
176 pages, 


THE C. V. MOSBY COMPANY 
3207 Washington Bivd., St. Louis 3, Mo. 


Gentlemen: Send me the book(s) that | have circled on 10 Days’ Approval, charging 
my account. It is understood that in the event | am not satisfied | may return them 


for credit. 
a Se Se Se 2. FF eee 


Name 


City 


12. 


13. 


14. 


15. 


16. 


17. 


18. 


10 11 12 13 14 15 16 17 18 19 20 21 


Street 


The Rhythmic Program for Elementary Schools. 
By Grace Fielder—244 pages, illustrated. 1952. 
$3.50. 
Ins and Outs of Baseball. By Otto H. Vogel 
453 pages, 167 illustrations. 1952. $5.50. 
School Health and Health Education. By Clair 
E. Turner, A.M., Ed.M., D.Se., Dr.P.H.—472 
pages, illustrated. 2nd edition. 1952. $3.50. 
The Organization and Administration of Intra- 
mural Sports. By Louis E. Means.—466 pages, 
240 illustrations. 2nd edition. 1952. $5.75. 
Physical Exercise Programs. By Seward Charle 
Staley.—292 pages, illustrated. 1953. $5.00. 
Principles and Techniques of Supervision in 
Physical Education. By Leslie W. Irwin and 
James Humphrey. 344 pages. 1954. $4.50. 
Swimming and Diving. By David A. Armbrus- 
ter, Sr., M.A. and Laurence E. Morehouse, Ph.D. 
316 pages, illustrated. 2nd edition. 1950 
$4.50. 
Measurement and Evaluation in Physical Educa- 
tion, Health Education and Recreation. By Leon 
ard A. Larson, B.A., B.P.E., (Med) Ph.D., and 
Rachael Dunaven Yocom, B.A., M.A.—512 
pages, 164 illustrations, charts and tables. 
1951. $7.50. 
Philosophy of Recreation and Leisure. By Jay 
B. Nash.—222 pages. 1953. $3.50. 
Successful Wrestling. By Arnold Umbach and 
Dr. Warren Johnson. 256 pages, 125 illustra 
tions. 1953. $4.50. 


Date 
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the man-eating tiger bounded 
into the clearing... 


And there’s no reason why boys like Tommy 
can't have riflery at camp. Supervised target 
shooting is one of the safest outdoor sports. And 
it’sonesport in which every boy, regardless of phys- 


yOmMMY drew a quick breath... held it... and 
‘| squeezed the trigger. His rifle spoke once 
and as the tawny killer dropped, ‘Tommy’s face 
crinkled in a victorious grin. 

Then tiger, jungle and India melted away be- 
fore the knowing voice of the camp instructor: 
“Nice shooting, ‘Tommy—now let’s see what 
Michael can do to that bull’s-eye.”’ But as the erst- 
while hunter strode away, his face still glowed 
with a look of triumph. 

Many men who lead boys have seen that look. 
What a world of adventure you create when you 
add a rifle to a boy and his imagination! It’s the 
high point of many a boy's camp life. 


ical size, can compete—win too, if he works at it! 


You can start a modest rifle program for little 
money. All that’s needed is a safe backstop, paper 
targets, 22 ammunition and a few Remington 
Model 513T and 521T rifles. 

Remington has helped camp directors start 
many successful rifle programs. Free literature 
and plans are yours for the writing. Address a 
card to: Rifle Promotion Section, Dept. C, Rem- 
ington Arms Company, Inc., Bridgeport 2, Conn. 


Remington 


“Matchmaster” is Reg. U.S. Pat. Off. by 
Remington Arms Company, inc., Bridgeport 2, Conn. 


Remir gton’ ‘Matchmaster’’ 
Mode! 513T 
22 caliber target rifle 


Remington Model 521T 
22 caliber target rifle 
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By EDNA MCAFEE, 
YWCA, Flint, Mich. 


AMP DIRECTORS, both pri- 
¢. vate and organizational, who 
have been considering the use of 
a trained guidance counselor on 
their staff, will be interested in the 
counseling service maintained in the 
YWCA of Flint, Michigan. Among 
other duties, the counselor serves 
the Girl Scout’s Camp O Fair Winds 
and the YWCA Camp Tyrone. 


This community counselor was 
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used as a resource person in pre- 
camp training sessions. The follow- 
ing excerpts are taken from her in- 
troductory lecture. 


Kind of Campers 


“Shall we rethink together why 
people go to such work to establish 
camps, and why nice young people 
like yourselves are willing to spend 
a summer helping children in the 


way of camping? Many campers 
have dreamed dreams of doing 
many things which they have not 
done before. Some have imagined 
themselves as doing campcraft as 
well as the best of them. Others 
have felt fear creep through their 
dreams as they have half loved and 
half hated the thought of leaving 
home. 

“Some youngsters have dreamed 
of getting away from adults thus 
escaping from pressures in_ their 
homes. However, these children 
dread to take themselves into an 
unknown experience because they 
have not been given the tools to 
carry on by themselves. 

“Some are dreaming of failures. 
They have attended camps before 
and they did not feel as successful 


in their association with other 
campers, their leaders, or their 
counselors as they wished they 


might have. 

“There are those who have been 
at camp before who dream of 
themselves as the comfortably ac- 
leaders. They come with 
dreams of even greater prowess in 
making camp a place where al! of 
their self-needs will be met, some- 
times without too much conscious- 
ness of the self-needs of others. Of 
what special stuff are their dreams 
made as they come to us, and what 
are their special needs? 

“Some day you may feel that 
they have needs to run the camp. 
Maybe they have needs to heckle 
you, their counselors, who may 
have less experience in camping 
than the campers themselves, but 
they are in reality the web and the 
woof out of which a good camp 
program can be woven. 

“Are you, as counselors, dream- 
ing of ways of handling these var- 
ious feelings, or are you as leaders 
having, perhaps, a later edition of 
your own childhood fears, and plan 


cepted 


ning almost unconsciously to be 
afraid of the children’s feelings? 
Are you giving them a_ higher 
emotional tone than the situation 
warrants? Will you be labeling 
these children as problems—spelled 


with capitals throughout—or will 
you be seeing each one as having 
a need, and the way he behaves as 
your mirror for seeing him as he 
really is? As counselors, you may 
be able to look in this mirror with 
him and evaluate the self you 


27 








brought to camp. In what areas are 
your own feelings not mature? 
“You were hired as counselors 
partly because you have not lived 
as many years as the director and 
other executives, as well as par- 
ents of the campers. Do not under- 
estimate the value of your youth. 
Remember that most of them could 
not take what they have called 


upon you to do this summer. You 
will not, on the other hand, over- 
value the courses you have had in 
psychology, valuable as they might 
be. Next year a new course and a 





new theory of personality may be 
given. 

“During these weeks, you will 
have an opportunity to evaluate 
and help these groups who come 
to your particular camp to partic- 
ipate in the program in such a man- 
ner that each will feel that he is a 
person, whose self-values are very 
real. It can be the most worth-while 
experience of your life. 

Why are you a Counselor? 

“There will be days when you 
will ask questions of yourself. Why 
did I come? For what did I come’? 
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in camp activities 


complete information. 


A.W.6. 


Cirducational 


14] Milk Street 








Che TUTION REFUMD Pla 


in use by 


300 SCHOOLS & COLLEGES 


is now available to 


PRIVATE DAY CAMPS 


(minimum enrollment 50) 


The PLAN that assures your income 
but costs you nothing 


Phe TUITION REFUND PLAN refunds, through 
you, the cost of lost time when sickness or accident 
result in a loss of more than a week’s participation 
even including withdrawal. 
[his protection ts paid for by the camper and costs 
the camp nothing. If your camp has an enrollment 
of fifty or more, of pre-school age or older, you 


should know about this 


The PLAN with a 25 year record 


INCORPORATE D 


Insurance Chdecsrtbere 


BOSTON 


Member of AMERICAN CAMPING ASSOCIATION 


Plan. Write to us for 





EWAR 


Massachusetts 

















—and for whom did I come? You 
will be able to realize that your 
reasons for coming are not wholly 
different from those of the campers. 
Some of you may wish to work to 
prove to yourselves that you can 
hold a job on your own. Others of 
you may have a need to imagine 
yourself as people with a great 
spirit who sacrifice much and work 
at camp ‘for tae good of the cause.’ 

“Whatever your individual self- 
needs are, the campers will very 
soon know the depth of your sin- 
cerity in making this choice to coun- 
sel them this summer. 

“All of you came because you 
love camp, and have had happy ex- 
periences in camp which you in 
turn want to share with others. 
Whatever we have brought to camp, 
the most important things lie in the 
buried feelings which we have about 
people. This is an opportunity for 
us to work out the true meaning of 
Love thy neighbor as thyself. Our 
interpretation of these feelings will 
determine whether we are afraid, 
or hostile towards our parents, 
toward people in authority, other 
races and other creeds. 
This may be our supreme test of 
things which bring us peace or con- 
flict in our inter-personal relations. 

“We may da well at this point 
to take ourselves off into the woods 
and evaluate wherein each of us 
has conflicts which he has not really 
faced and acted upon maturely. If 
we do this now, early in the camp- 
ing experience, we may be able to 
face the hundred and one feelings 
which we as counselors face and 
see them in the light of our real 
selves. 

“The way we resolve these every- 
day conflicts will mean much to 
hundreds of little and big campers 
who come to our lakes and woods 
seeking something to help them 
meet their self-needs—their special 
personality needs, if you will. 


those of 


“Camp exists to develop the con- 
ditions under which personality 
grows. Sustenance is provided in 
our camps by well-trained cooks. 
Children may be weighed in and 
out of camps. However, we cannot 
weigh or measure the feelings of 
belonging and fellowship which are 
generated around a table, a cook- 
out, an overnight. The counselor 
may be especially alert to the food 
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needs of children, their manners, 
and their feelings of success in 
knowing how to eat and act as 
others do. As counselors, however, 
we must continually evaluate the 
composite needs of the individual : 
child.” Our new 4-page “Campchem as 
Reporter” and 4-page “Camp A 
Socio-drama Chemical News Release” is in the mails 
to you now. Exciting new developments! 
Write to have our representative call. 





[he camp counselors discussed 
this lecture and then divided into 


groups in order to do some socio- : : 
BrOUP hones _ sue Thanks for your answering “How.” Yes, we will be glad 
drama relative to problems which to help you on the following “Hows.” 
they might face when campers | Write for Literature. 
should actually arrive at camp. | How can we eliminate odors in our sewerage system? 
Each group chose its own set of | How can we get clean dishes? 
problems. Counselor, recorder, ob- | How can we eliminate weeds and poison ivy? 
server, as well as campers ot Var- | How carn we keep our kitchen floor white and clean 
and no grease? 
How can we keep our toilets clean and odorless? 
: : How can we have a flyless camp? 
did this acting out of problems eter Y P a 
hall ) find How can we eliminate mice and rats quickly? 
. ‘ > 1e > . > ‘ . c 
ona enge the COURS. ors to fin S| How can we use those new chemicals for the septic tank? How 
solution, but it gave the camp di- | does it eliminate pumping? 
rectors and program leaders real Yes, and another 128 “Hows.” One for each of the products 
insight into the feelings which coun- manufactured by us. Write us regarding any particular “How.” 


selors themselves had toward their CAMP CHEMICAL CO., inc. 


role in camp. SECOND AVENUE and 13TH STREET 


After each grou yresente 
| group presented its BROOKLYN 15, NEW YORK 
socio-drama, all the other groups Phone: HYacinth 9-1000 


discussed Ways in which they CoOri- World’s largest manutacturer of Sanitation { hemicals spe Manzing in Camps and Resorts 
mended or rejected the solutions Representatives, Branc hes, or Distributors in many principal cities in U.S and Canada 


‘ 


ious types—shy, aggressive, home- 
sick, afraid of water, etc. Not only 


Laughing 
WATER 


SPORTS om 
: “Build It Yourself’, Sectional, Steel Landing Pier 
EQUIPMENT ” : 


There is no denying the importance of modern, safe and durable 


water sports equipment to the success of a camp operation That's 
why successful camp owners prefer “Laughing Loon” water sports 


equipment made by Hussey 


“Build It Yourself” Piers 


Now, you can have a stable, sturdy pier at 50% of the normal 
cost. This stee! supported, sectional, adjustable and demountable 
pier is easily installed and taken out. Suitable for fresh or salt 
water. Available in 12 ft. sections—4 or 6 ft. widths, it can be 
arranged to suif your needs for both lengtn and shape 

“Build it Yourself’ Kit comes complete with adjustable steel sup 
porting horses, all metal parts and complete building instructions 
You build deck sections from lumber purchased locally. Available 


complete, ready to install. if desired 


Get complete information and FREE catalog on this 
pier and other “Laughing Loon” Water Sports Equip- 
ment, Write today to 559 Railroad Ave Action-Tested Diving Boards 


HUSSEY MFG. CO., INC. NO. BERWICK, MAINE 
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NEW NOW! Nissen 


“77” Model Trampoline 


BOUNCING FUN 
EXERCISE 
COMPETITION 


GET THEM ALL for every active camper through 
Trampolining, the recognized indoor and out- 
door gym sport, founded by Nissen, creator of 
America’s first Standard Trampoline and designer 
of an ever-advancing Trampoline today. 


TRAMPOLINING 


Bouncing, spirited action for education and recreation in col- 
leges, high schools, Y's, camps, pools, beaches and armed 


services. 


Parts—Accessories—Mini-Tramps—Web Beds 


It's Ready! 


Latest Trampolining 
Textbook, “Two 
Seconds of Freedom.” 
175 pages. Animat 
ed, seavence ilius 
trations. Written by 
Frank LaDue and 
Jim Norman. Write 


for sampie pages 


NISSEN 
TRAMPOLINE’ 


200 A Avenue, N.W. 
Cedar Rapids, lowa 


WRITE TODAY FOR FREE LITERATURE 


~ "y o r — 
Wee 
> ¥ S; 3 B -_ 


tae Le 
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*Reg. U.S. Patent Office 














CAMP 
FUN MATERIALS 


Books by Helen & Larry Eisenberg 
THE HANDBOOK OF SKITS 
AND STUNTS — $2.95 
250 pages loaded with ideas 
FUN WITH SKITS, 

STUNTS AND STORIES — $2.95 
Brand new 250-page collection, ready 
March ‘55 


AND PROMENADE ALL — $1.00 
95 pages of folk dances, squares 
SKIT HITS — 75e 
THE END OF YOUR 
STUNT HUNT — 50c 
THE PLEASURE CHEST — $1.25 
154 page basic manual of games, fun 
HOW TO HELP FOLKS 
HAVE FUN — $1.00 
New condensed book of hundreds of 
ideas for games, parties, leader's kit, 


GAMES 


SKY PIE — $1.00 
Try this new fiying disc game with 
your campers. Discount in quantities, 


FLOOR TENNIS — $33.50 (complete) 
New eame for indoors and outdoors 


RECORDS 


THE WORLD OF FUN RECORDS 
3 for $5.50 — 15 for $26.75 
For folk dances and squares, 
produced by Larry Eisenberg 
Hundreds are used in camps 
Most are very simple 


Special discount to orders for 
entire camp staff, 


FUN BOOKS 


2403 Branch Street 
Nashville, Tennessee 








The Claridge Hotet 


ATLANTIC CITY 


“The Skyscraper by the Sea” 


is looking forward to welcoming the 
American Camping Association, Region 
ll, Wednesday, February 23rd to Satur 
day, February 26th, 1955. 


All Guest Rooms at the Claridge have 
twin beds, private bath. fresh and sea 


water, tub with shower. 


Rates: Each Person, two in a room 
$5.00, 5.50, 6.00, 6.50, 7.00, 7.50 and 
9.00 a day, a person. Single Occupancy 
$7.00, 8.00, 9.00, 10.00, 11.00, 12.00 
and 15.00 a day 


GEORGE B. BRUNI 
Vice President and 
General Manager 


ADA TAYLOR 
Director of Sales 


STANLEY B. CAMPBELL 
Sales Manager 











presented, then the director added 
any suggestions she might have. 
Finally the community counselor 
wes asked to add further comments 
as a resource person. 


Counselor Conferences 


The community counselor visited 
each camp once a week and was 
on call whenever the director wished 
her assistance in any way. Counsel- 
ing was carried on mostly through 
group counseling, as the same prob- 
lem usually showed in swimming, 
crafts, etc., and all counselors in- 
volved in a unit or group were 
coordinating their efforts. Individual 
personal problems of counselors 
themselves were discussed’ with 
them on request. 

As counselors felt free to talk 
with the director, so campers 
seemed to feel free to talk with 
counselors and the atmosphere was 
one of good fellowship throughout. 


Evaluation 

The camp counselors were asked 
to evaluate their own  problem- 
solving techniques. They were given 
two statements: (a) The most dif- 
ficult problem I met was: and (b) 
1 handled it this way. Most of these 
problems had at one time been dis- 
cussed with the community coun- 
selor when she visited the camp. 

The final evaluations seemed to 
indicate that the counselors had 
gained new insights into the vary- 
ing social distances at which mem- 
bers of a group operate, and how 
these distances were shortened 
through the camp experience. The 
“togetherness” of the counselors 
was rewarding for those who tried 
to make it so. The files will be 
packed away and books balanced 
at the end of summer. The larger 
values of life, however, have been 
those impressions left in the hearts 
of the campers. These have been 
good! 
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Executive Director Speaks to Members: 
Reviews Recent ACA Projects 


By HUGH RANSOM 


INCE JANUARY is a time for 
~ inventories, I would like to 
bring to your attention some of the 
major projects that have been un- 
dertaken or completed in the past 
two years. Your American Camp- 
ing Association has been buzzing 
ajong at a great rate—thanks to 
the efforts of hundreds of ACA 
members. 

Actually there are several thous- 
and of the ACA members (5,205 
in November, 1954) who are mak- 
ing significant contributions toward 
the growth, effectiveness and pres- 
tige of ACA, through Section af- 
filiation and responsibility, through 
convention committees, through 
contributions to CAMPING MAGA- 
ZINE, through efforts on one or 
more special projects, or through 
official responsibility on Section, 
Regional and National Boards of 
Directors. 

ACA Sections and Regions are 
very vital to the increased etlective- 
ness and growth of the Association. 
They perform invaluable service as 
the front line groups working with 
camps and organizations— 
City, County, State. Your ACA 
Board of Directors and staff 
velop camping policies, procedures, 
guides and materials in behalf of, 
and with the assistance of, the As- 
sociation’s members and _ units. 
They also serve as the group to 
work with National Organizations 
and U.S. Government Departments. 

Some of the major projects un- 
dertaken or completed during the 
past two years are these: 


local 


de- 


Reorganization Plan—Your Asso- 
ciation has made significant pro- 
gress in implementing the plan 
adopted in January, 1953; the new 
Board structure, Regional opera- 
tion, Section Criteria, Council of 
Delegates, are buginning to improve 
the functioning of the Association. 

Standards— Your National Stand- 
ards Committee has actively car- 
ried out the Standards Implementa- 
tion Program and schedule for Resi- 
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dent Camps as revised in April, 
1952. This has been one of the 
most energetic and important pro- 
grams ever undertaken by ACA in 
its history. 

Day Camp Standards are being 
reviewed for possible adoption in 
1956, and implementation as soon 
as possible thereafter. A Day Camp 
Workshop will be held in the fall 
of 1955. 


Membership — Your National 
Membership Committee has im- 
proved greatly the membership 
processing procedures, so that mem- 
bers will be served more expedi- 
ently and accurately. At present 21 
of the 44 ACA Sections are oper- 
ating under Direct Processing. 

Proposals for increasing mem- 
bership fees slightly, in order to 
provide larger budgets for Sections 
and the ACA office, have been dis- 
cussed for over a year. An article 
will appear elsewhere in this issue 
of CAMPING MAGAZINE on this sub- 
ject. 

Publications—New publications in 
the past two years include “Camp- 
ing at the Mid-Century,” “Which 
Camp for your Child,” “1954 Di- 
rectory of ACA Member Camps.” 
Publications in process are: An- 
notated Bibliography, Administra- 
tive Forms on Personnel, Readinys 
in Camping, Family Camping, 
Camping as a Career, School Camp- 
ing, Directory of Camps for the 
Handicapped, Cumulative index of 
CAMPING MAGAZINE articles. Others 
will be undertaken as individuals or 
groups accept responsibility for pre- 
paration, and the ACA Commit- 
tees, staff and budget can accept 
them. 

Sale of publications from the Na- 
tional Office has been tripled in the 
past two years, thereby making 
camp literature more readily avail- 
able to ACA members (Note: Be- 
cause of the desire to make publi- 
cations available at minimum char- 
ges ACA’s profit is minimal. ) 

Private Camps — An expanded 


program by the ACA Private Com- 
mittee will provide improved service 
to Private Camps. This program is 
needed as a coordinating medium, 
since Private Camps have no na- 
tional 
have. 


Organization as Agencies 


Field Service—All but three Sec- 
tions of ACA have been visited by 
staff in the past 
years. Section criteria, charters, and 
reports, and a guide to Sections in 
setting up Districts have been de- 
veloped to help give guidance and 
assistance to Sections and ACA 
in coordinating their efforts. Some 
Sections have made great strides in 
the areas of Standards, Legislation, 
Leadership Training, Speakers Bur- 
eaus, Newsletters, Camp Week pro 
mouon, 


officers or two 


Hugh 
with Polio Poster girl Mary 


| 
dae 


Ransom, pictured 
Kosloski, lends his support 
to the March of Dimes. 


Health Forms and Films—In co 
Operation with the American Acad- 
emy of Pediatrics, Camp Health 
Forms have been developed and 
printed. They have been made 
available through the National Of- 
fice. A Health Film has been 
planned and will be made this sum- 
mer, if a financial sponsor can be 
found. 


Research—Ihe ACA _ Research 
Committee has been working with 
the Higham, Neilson, Whitridge & 
Reid, Inc. Insurance Company on 
a “Cost of Camp Operation” sur- 
vey. Several reports have appeared 
in CAMPING MAGAZINE and several 
additional reports will be forthcom- 
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ing soon. The Committee is 
about ready to present two listings: 
(1) Camp Research Projects in the 
past two years; (2) Camp Problems 
for Student Theses and Projects. 





also 


Convention Policies and Proce- 
dures—Convention policies have 
been adopted. Procedures to help 
National and Regional Convention 
Committees are being developed. 
Ihe National Office is working 
closely with Convention Commit- 
tees 

Foundation Projects—A 
projects, that would provide valua- 
ACA members, has 
been prepared. The next steps are 
to prepare a prospectus for each 
project and then Foundation 
Grants to finance them 

Civil Defense—ACA was invited 
to membership on a Federal Civil 
Defense Administration Committee 
on Housing and Reception Care, 


list of 


ble service to 


seek 


members may later be asked to co- 
operate in a program of Survival 
Training and Reception Care. 

Space does not permit describ- 
ing, even briefly, the numerous 
other projects and activities of Na- 
tional ACA Committees and the 
ACA staff. National Committee 
Chairmen not mentioned—ACA 
Program, Camping for the Handi- 
capped, College Instructors, Con- 
servation, Finance, Intercultural, 
Leadership Training, Legislation, 
Nominating, Program Service, Pub- 
lic Relations, School Camping 
are constantly working in_ behalf 
of ACA members and the Camping 
profession. 

In addition to National Standing 
and Special Committees there are 
task committees or National ACA 
representatives working on Sur 
plus Foods, Camp Staff Placement, 
Camper Referral and Consultation 
services, coordination of ACA Sec- 
tions and Welfare Councils, policies 
on segregation. 


invitation—Ihe success. 


and extending camping opportuni- 
ties, depends on the efforts and con- 
tributions of all ACA members. We 
invite you to offer your services to 
your ACA Section, if you are not 
already active. 


Sections Hold 
Interesting Meetings 


The Photo Workshop 


Pictured at the Fall Conference 
of the New England Camping As- 
sociation are, front, seated; Mrs. 
Donald Mitchell, Green Acres Day 
Camp; Edwin C. Johnson, YMCA, 
Madonna McKinley, Camp Kehon- 
ka; Jerald Newton, Camp Pinnacle, 
Dr. Kenneth Herrold, Columbia 


and has been asked by this commit- growth, 


tee to participate in preparing some 
material on Survival Training. AC 
A Sections, camps and individual 


University, standing, Dr. George 
Makechnie, Camp Sargent; Charles 
Weckwerth, Springfield College. 


and advancement of ACA as the 
National Camping Organization, de 
voted to raising Camping Standards F. 


Feb- 


See you at Region 5 Convention, American Camping Association, 

ruary 7-9, 1955, Municipal Auditorium, Kansas City, Missouri; Annual 
N OW- Camp Convention, Ass'n of Private Camps, Booth No. 42, Feb. 9-12, 

1955, Hotel New Yorker, New York City; 1955 Region 2 Convention, 


a: ce pp 
American Camping Ass'n, Booth No. 23, Feb. 24-26, 1955, The Claridge, 


teat Atlantic City. 


<a STANDARD Szeel PIERS 








SAFE i aa ~ et 
® SECTIONAL cs | ae 
® ALL STEEL “ 

® DURABLE 


® ADJUSTABLE 


LESS EFFORT 
TAKE OUT! 





were : 


TAKES LESS TIME 
TO PUT IN 


csi 


nannies 


- 
a 


Pick the dock arrangement you'd like best at your 
camp .. . STANDARD pier combinations can provide 
it, There'll be more, safer water fun for beginner and 
expert at your camp with STANDARD piers and acces- 
sories . . . diving boards, ladders, benches, boat moor- 

ing arms and guard towers! Mie Si _ , wr - 


ommen Ja? Ons 





depth and 


need W e w 


water 


~ dale hi 


Styles and estimates furnished without obligation! 


STANDARD Sicefé PIERS 


manufactured by STANDARD STEEL PRODUCTS MFG. COMPANY 
2836 SOUTH I6TH STREET 9-11 BENNETT ROAD 
MILWAUKEE 7, WISCONSIN ENGLEWOOD, NEW JERSEY 
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REGION Il 
New York Section will meet on 


January 19 for a report by their 


Standards Committee on the visit- 
ing done by the Section this sum- 
mer. Howard Lilienthal, Chairman 
of the Committee, will be in charge 
of the panel discussion. 


William O. Douglass, one of the 
members of the New Jersey Sec- 
tion, was speaker at the Section’s 
meeting held December 9th at the 
Orange, N.J.,. YMCA. Mr. Doug- 
lass’ topic was “Year Round Main- 
tenance.” 


A general membership meeting of 
the Eastern Pennsylvania Camping 
Association was held on November 
I8th at the YM and YWHA in 
Philadelphia. 

Highlights of the meeting were 
a report on the Oconomowoc Work- 
shop by Jack Stumpf, the Section’s 
representative, and a session on 
Trail Camping, conducted by Mer- 
rill Durdan, director of Camp Con- 
rad Weiser. 


“The Value of Small Groups in 
Camping” was the topic of discus- 
sion of the November meeting of 
the Western Pennsylvania Section. 

Discussion groups were set up to 
consider how a camp’s philosophy 
and program are achieved through 
establishment of campers in small 
units. Group leaders were Hazel 
Osborn and Dr. Jacob Hurwitz of 
the University of Pittsburgh School 
of Social Work, Mrs. Erma T. Mey- 
erson, Carnegie Tech., and Hope 
McDermott of the American Ser- 
vice Institute. 


REGION Ill 

Michigan Camping Association 
met on December 4th at Ann 
Arbor. A panel of specialists in the 
areas Of music, movies and conser- 
vation were on hand to help direc- 
tors obtain the best in these activi- 
ties for their particular camps. 


A very successful workshop was 
held by the Kentucky Section at 
Camp Daniel Boone, Lexington, 
Ky., on October 9 and 10. Reynold 
Carlson was on hand to help dele- 
gates gain the most possible from 
the study “Nature Recreation.” 
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¢ over 64 years anal three’ it 

mily tradition of successful: wiss 
a ufacturing we are, now training the fourth 
‘to continue in the most’ i a eres 


wewith the insignia of your’ C 
vd Pi award and be oceé 


_~ Ou F dehaners work your ideas into precise sketches and 
eolor them to illustrate our richly embroidered emblems, 
Excitingly. beautiful embroidered emblems, | 
courteous. and speedy service and lower prices th 
would dare expect have created for us the large 
of revel and satisfied customers in the camping trac 


” Tet. UNION 4-1513 
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Who’s Thinking About Camp? 


You are... 
you reach new families 


to camper 


understanding the \ alues Or ¢ amping 
cember issues of Harpers Magazine 


and so are last year § Cainpers and the if parents 


W hat CONVINCES a 


and the 


; Mut how do 


parent that his child must Zo 


It's hearing happy campers, talking with satisfied parents, and 
_ In the Octobe - November, and De 


Itlanti , Sper ial arth les told 


parents what camp can do tor the child the “cub.” the middler. the 


teen-aper, Readers are still responding, 
hions. Yes. Harper Atlant parents are already thinking 


asking for specific camp sugges 


about Calmp. They 


re leaders in their communities and important parents to you, They can 


be your satished parents. Write tor copies of our tall articles on camping 


Address: Adele E. Wallace, ¢ 


amp Department. 


HARPER-ATLANTIC SALES, INC. 


49 East 33rd Street 


New York 16, N. Y 











Creative 
Camp Crafts 


For years Camp Divirectors and 
Handicraft Counselors have looked 
to us for unique and practical ma 
terials and ideas, as well as for the 
quick service that means so much 


during the camp season. 


Write for FREE Catalogue C 
THE HANDCRAFTERS 


WAUPUN, WISCONSIN 











AND 
T E N T S CANVAS GOODS 


by POWERS 


COVERS TENT FLYS 
FOR CAMPING 
WRITE FOR INFORMATION 


POWERS & CO. Phinatientas 93° 








4% 











NOW! AUDIO HAILER | _ACA NEWS 


ee TESTED AND APPROVED BY CAMPS | Program possibilities on the topic 

EVERYWHERE | a | were discussed and an interesting 

i | and educational hike with Mr. Carl- 

son further pointed the advantages 
of “adventuring” with campers. 

At a business meeting, the fol- 

lowing officers were elected: Vice 

President, Juanita White; Public 

Relations Chairman, Mrs. Alice 

Rucker; Treasurer and Membership, 

Mrs. Nellie Thornbury. 


REGION IV 
Gerard Harrison, Assistant Exec- 
utive Secretary, ACA, was main 
| speaker at a meeting of the Chicago 
@ ONE Self-contained UNIT. ..No CABLES! | Section on December 11th. His 
NOW IT’S AUDIO LIGHTWEIGHT ...ONE-HAND OPERATION. | topic was “The Scope of Camping.” 
HAILER for long-range @ 16 TIMES MORE POWERFUL THAN ANY | Work shops were held on Day 
hailing with the POWER OTHER PORTABLE POWER MEGAPHONE! Camping, led by Maurice Swiryn 


d CLARITY dt | 
~ HEARD ond UNDER. @ EXCLUSIVE! VACUUM-TUBE AMPLIFICATION. | and Preston Zimmerman; and Teen- 
STOOD above noise and @ LONG BATTERY LIFE: OVER 5, — | Age Program, headed by Sarale 


ind at eat dist | 
samt ater stat TEN-SECOND —" Owens and Bernard Scotch. 


quality construction by Hostess for the meeting was Mar- 
AUDIO —originators of DEALER MAILE cella Friedman, with Preston Zim- 
the Power Megaphone, INQUIRIES : 

merman the committee person in 


suppliers to the U. S., 
Navy. FREE literature. INVITED 








charge. 


AUDIO EQUIPMENT CO., Sie. NECK, N. Y,. 
ae | REGION V 





Missouri Valley Section’s Fall 


The Cosmopolitan Way of living Conference was held on November 


20 in the Memorial Union Bldg. at 
means more Camp prospects for you Washburn University, Topeka, Kan- 


Sas. 





Cosmopolitan families live in large Metropolitan areas and want their :children 
out of the city for the summer! The theme. “( ‘amping Fun 
m lit f mi " } > » ? > d I qt abo e th 4 ati nal averaqd¢e ' 54 . 

Conapeen Semmass Reve money te spon een ApS Ak ae | Plus,” was projected throughout the 

Cosmopolitan heads of families nave important jobs many are company officials ; . 

or own the business! day in the various sessions. In the 

end most important . . . | morning, a series of five “Buzz” 

The Cosmopolitan family has children of camp age there are 75 boys and girls | nian: @ oe" 

under 10 years of age in each 100 Cosmopolitan households 1i7 under % SESSIONS COVeTCE spiritua f sp¢cts 
Cosmopolitan maintains an active Service ol ( amping, Day Camping; W ater- 


Bureau to back up advertisers | front Program; Problems of Camp 


COS Vi (} Pf] | Th N JOHANNA SHEDD | Behav ior: and Camp Standards. 


Director, Camp Department : 
’ At the noon luncheon, Bill 





572 Madison Avenue, New York 22, N. Y. Plaza 1 - 2100 | Schmeiderer, General Chairman of 
the Region 5 ACA Convention, pre- 
| sented a brief of the program. 
INDIAN CRAFT | RDS [he afternoon consisted of two 
PICTURE POST CA different buzz sessions, each with 
PICTORIAL FOLDERS five topics and two general panel 


Supplies 7” ( e Kits, | Reproduced From Your Own Photos sessions——one for students and the 











Send for 1955 Illustrated Catalog 





for all Beads, | other for dutrectors. 
} r fF ture 


[he day ended with a fellowship 

Tints = =6dinner and an address by the Rev. 
— ‘ae a. oe | sonal intere f| O.E. Bonny, of Kansas City, Kans., 
Work Jig [Mond * Leather | BLICII ete | oon “Stars and Human Destiny.” Al! 
, agreed this conference was one of 
the best. 


GREY OWL INDIAN CRAFT CO. ARTVUE Teli met \ liheled G. Soule 


4518 SEVENTH AVENUE 


BROOKLYN 20. N. Y. 
GE 6-3287 Minnesota Section met on De- 


Indian Ms : ma \ Feathers, | ost rds play Camp 


id for tree tolder MC 


2725 Fifth Ave New York 10 N.Y. 
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cember 6th at the YWCA in Min- | NOW! YOU CAN SHOW YOUR CAMPERS 


neapolis. The film, “Adventures at | 


Seon insane ress | THE WORLD'S FINEST FEATURE FILMS 


ideas for all types of camps, was | 





shown. Following, some St. Paul | 16mm Sound 
Girl Scouts led a discussion on its 
ideas. From the studios of 





| UNIVERSAL-INTERNATIONAL 
J. ARTHUR RANK 


More than 300 entertainment treats available. 








Great stories! Most popular stars! 


Pictured at the Wisconsin Section's 


Fall Week-end held at Camp Nic- THE GLENN MILLER STORY (Technicolor) 


olet, Eagle River, Wis. are, left to 
right, Wendell Schrader, Mrs. Wen- 
dell Schrader, John Broomell, WAR ARROW (Technicolor) 

Lloyd Shafer, Hack Woldenberg starring Jeff Chandler — Maureen O'Hara 


and Verna Rosenthal. 
THE ALL AMERICAN 


starring Tony Curtis — Lori Nelson 


IT CAME FROM OUTER SPACE 


starring Richard Carlson — Barbara Rush 


starring James Stewart — June Allyson 


New ACA Seal 
Ready for Use 

The new ACA Camp Member 
seal is now available to those who 
qualify under the standards imple- 
mentation program. Only _ those 
Full Camp Members are entitled to 
use this seal on their camp litera- we : 
ture, stationery, brochures. UNITED 

Full Camp Members are those 
which have been visited and ap- Camp Dept. 
proved by their Section’s Standards 
Committee, or those which have 


Write for our FREE deluxe, profusely illustrated catalog. 





105 East 106th St., New York 29, N. Y 


















































not been visited but have been ap- 1311 N.E. Bayshore Drive 605 W. Washington Bivd. 
Miami, Florida Chicago 6, Ill 
2227 Bryan St. 287 Yechwood Drive NW 
Dallas, Texas Atlanta, Georgia 
7356 Melrose Ave. 5023 N.E. Sandy Bivd. 
Los Angeles 44, Calif. Portland 13, Oregon 
sé 7 
BIND-A-KIT’”’ . . . A NEW IDEA 
6 for Bookbinding Handicraft 
proved under the “Temporary Pro- 
cedure.” Entertaining Educational 
cedure. Useful Safe 
A cut of the seal ts being placed Bind or Re-bind Books, Scrapbooks | EDUCATIONAL 
! ee s, Song ts, Career Book: | 
into the hands of each Section Alpums, Song Books, Varese Boose | EQUIPMENT CO. 
' ' Excellent for Campers, Scouts 
Standards Chairman for loan to Hobbyists and it’s easy to do Let them learn as 
members. In addition, ACA 1s pre- A simplified pre-cut Scrapbook kit | 
available with enough material for | they play 
paring embossed seals for attaching 6 campers iT. 
le . ‘| a . ; . : T ? : select vi hat you need from our complete 
to letterneads, envelopes, etc. 1¢ Write for attractive prices Dept. ( | | line of constructive play equipment and 
embossed seals will be available W. E. JACKSON & CO supplies 
from the National office for a cost eis oe Send for catalog on your camp 
. (Since 1920 stationery to: 
of 50¢ per hundred, $5.00 per thou- : | : , 
sand 63 Washington St. Providence 3, R. I. | | 116 So. 20th St. Phila. 3, Pa. 
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Parents 
q ' 
VIAGAZINE 
sends more children 
to camp 


than any other magazine ! 


1,625,000 mothers with over 


3,250,000 children depend on 
PARENTS’ for camp selection 
guidance, look to its camp listings 
with confidence. 


More camps use PARENTS’ than 


any other national magazine... 
75% of previous year’s advertisers 


renewed space in 1954! 


Only magazine with 100% 
families - with ~- children 
audience 
jor camp enrollments. 


Parents} 
> 


For rates and details write te: 
Josephine E. Chrenke, Director, 
School and Camp Dept. 





PARENTS’ MAGAZINE, 52 Vanderbilt Ave.. N. Y. 17 





A Dependable Source of 
Supply for 


© Fine tools 
© Motor Accessories and 
grinders 
© Metals 
® Plastic boxes 


if your program includes jewelry making, 
y } q | y g) 


working with metals, woods, or plastic, 
you should have our 95 page illustrated 
catalog Any camp director will be sent 


4 copy vpon request 


SCHRADER INSTRUMENT CO. 


Dept. C Independence, lowa 











FOLKWAYS RECORDS 


World's leading producer of AUTHEN.- 
TIC folk music on RECORDS including 
THE ETHNIC FOLKWAYS LIBRARY 
which contains an unusual selection of 
the music of over 200 peoples re- 
corded on location by native orchestras 
and vocal groups; each Long Play Rec- 
ord is accompanied by extensive notes 
by famous collectors and recognized 
authorities 

And the famous SONGS TO GROW 
ON series for children. ANTHOLOGY 
OF JAZZ and AMERICAN FOLK MUSI« 
INTERNATIONAL, SCIENCE AND LIT- 
FRATURE SERIES 

Many of the issues are original re- 
cordings on HIGH FIDELITY~—-40-18,000 
cycles. ALL FOLKWAYS RECORDS are 
guaranteed for quality of reproduction 
and content 

For complete catalogue write to 


FOLKWAYS RECORDS & SERVICE CORP. 
117 W. 46th St.. New York 36, N. Y. 
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The author at Camp Half Moon, 


The Dietician Looks at 


OR SEVEN years I have been 
F a camp dietitian and I can say 
I have had seven summers of grand 
fun and work. But when I suggest 
to my friends in school work that 
they become camp dietitians, they 
either look at me in horror or they 
take my advice and in September 
lie in wait for me with a concealed 
weapon. 

After two or three such episodes 
I gave up the role of a contented 
camp dietitian and became a private 
detective in search of why there 
were such things as discontented 
camp dietitians. | came up with 
some startling facts. 

Take Mary, who, in the winter, 
is a cafeteria manager feeding some 
1,000 children. She went to a camp 
in Northern New England and 
stayed two weeks. When I saw her 
in the fall, she said, “Oh, why didn't 
you tell me I would have to sleep 
in a cabin with a bed of 1890 vin- 
tage, no pillow, no rug on the floor, 
no bathroom nearby and the room 
filled with dead bugs and leaves 
from the winter. 

“I had to pay my own transpor- 
tation and it cost me a small for- 
tune to get to the camp from the 
station; and as for time off, the 
only time off I got was when | left. 
I was expected to be on duty at 
6:30 and stay on until 10:00 at 
night—the early morning because 
the cook needed to be supervised, 
and the later hours to clean up the 
kitchen after the counselors had 
eaten.” 


Now Jean’s problem was differ- 
ent. She went to a large camp and 
followed a number of dietitians, 
some of whom I knew, and all of 
whom were older women who had 
never been out of the city at night 
and with the first sound of a cricket 
hid under the bed. Jean was young 
and liked the outdoor life and she 


was an excellent manager. She 
wrote me a long letter and said in 
part: 

“Not Trusted” 

“I am not trusted by anyone, 
from the director down to the dish- 
washer. If | make out the menu 
and the chef doesn’t like it, it 


doesn’t get cooked, or it lands in 
the garbage can burnt to a crisp. 
The director wants me to buy from 
a company several hundred-miles 
distant from the camp and you 
know what that means—high pri- 
ces, uncertain deliveries and a poor 
grade of meat. I interview no sales- 
men alone and if I should, the 
order, when it arrives, is questioned 
by the chef, who refuses to use any 
of it. Well, I have learned why this 
camp never keeps a dietitian more 
than one year.” 

Then, when I had said “no more 
helping anyone get a job,” along 
came Betty, much in need of a 
job, and I suggested Camp Bye 
Bye. | primed her on all questions 
and answers and, of course, expec- 
ted her to use her own discretion. 
She took the job and when I went 
to see her, she was in tears because 
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INDIVIDUAL 
TRAIL PACKETS 


By MILLICENT THOMPSON | - a a MEAL UNIT KITS 
a (3-course meals for 4) 


| Each Kit contains sufficient individual 
oA ee &. Trail Packets to make a complete 3- 

ae / | course meal for four campers-entire Kit 

: we weighing less than 3 Ibs. on the aver- 
| am OSs] ion ‘ age. Two complete menus for each 
daily meal are available. Kits are pack 

ot aged compactly in extra heavy plasti 

bags—for easier out-of-camp meal 

Bx clusive planning, easier issue from commis 
ae ‘ y sary and easier packing on the trail! 

she had to supervise the C.1.T. in | from 7 : Easy to prepare—only adding 
the matter of serving in the dining AD. Gee ' , water and heating over a camp 
4 | . fire is necess Hundreds of 
room and setting tables, etc., all of sa: a’ on owe ee Tomer. 

oe } , camps have found Trai! Packets 


which Was a surprise to her. the convenient, economical an 











& Son, Inc. 4 ” swer to preparing hot-cooked meals 


Pre-camp Understanding 1245 W. eal away from camp kitchen 
Dickens Sis Individual samples and handy 


So, what is the answer? First, en postage-free order blanks with menu 
take Mary’s problem. When you — ie | selections (detailing contents) on request. 
have decided to have a dietitian, at 
the first interview discuss with her 
the salary and whether you are 


paying transportation to and from 

camp. Arrange her time off. Most You Call flepend Onl TIFA 
dietitians want a day off and I feel 
they are entitled to it for their {0 rid our cam of insects 
hours are usually longer than the y p 

counselors’ and in many ways their 
work is harder. A dietitian is as 
much a member of your staff as the 
head counselor or the office secre- 
tary and is entitled to a comfortable 
room and bed away from the chil- 
dren, if possible. Above all, this |sive tests have proved it best! Used success- 
room should be ready and clean |fully for more than 9 years in community 
when she arrives. iy and mosquito programs. 

She should be told the time she 
is expected to work. No dietitian | Write for full information now, and be ready Bebe 
should be expected to work late | to keep your campers happy, well, and on ARNIS 
evenings if only to clean up after your rolls the entire season. L: ‘TwISE: /8\ J 
the counselors. If it is a practice ‘Veenenmneninanenlt 
of the camp to allow counselors See your “Custom Fogger” the man* who Topp INSECTICIDAL 
to eat at night, try leaving food gives local TIFA service, or own your own FOG APPLICATOR 
in a small ice box and arrange with | te,q One-man operated. Portable 


the head counselor or director to Carrying Underwriters’ 
Listing Seal 








Tifa Insecticidal fog gets a kill where other 
methods fail! That’s why hundreds of mod- 


ern camps depend upon it... to rid then 


premises of flies, gnats, mosquitoes and all 


insects. Tifa was first in the held and conclu- 


have a counselor committee to clean |+*Name sent on request 
up. Leave enough food and a var- 
iety, such as, cold meats, bread, 
butter, peanut butter, cookies and 

left over cake. Eggs, if not too high TODD SHIPYARDS CORPORATION 
in price, can be left so the counsel- 81-16 45th Avenue Eimbhurst 73, N. Y. 
ors may have hot food. In this way, 


COMBUSTION EQUIPMENT DIVISION 
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ARE YOU GETTING THE MOST OUT OF 
YOUR LEATHERCRAFT DOLLAR? BUY 
DIRECT FROM THE MANUFACTURER AND 
SAVE! 

Our catalogue No. 100 contains 34 pages exclusively 
devoted to leathers, leathercraft tools and aids, and 


leathercraft kits of all kinds. Our full range of leather 
craft projects permits @ large selection for every age 





group and type of activity 
This specialized catalogue is free for the asking. 


Why don’t you send for your copy of Catalogue 
No. 100 today? 


S. & S. LEATHER CO. 


b+ 5 WATER COMPANY, (BHC ca COLCHESTER 1, CONN. 


ee | renee Hen” 


This 1s our 21st year of specializing in Leathercraft 
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ROCHESTER 6, N.Y. COBOURG, ONT., CANADA 














It’s Wise Qe To Supervise 


* A DISCUSSION ON STAFE 
SUPERVISION IN SUMMER CAMPS 


. 
COMPILED AND EDITED BY ALAN KLEIN, 


Professor, School of Social Work 
University of loronto 

and 

IRWIN HALADNER, 


Lyivector,. Camp W aii_Kon 
oO 
Endorsed and Distributed by 
The Ontario Camping Association 
(order Now 75¢ per COpy 
Published Ay 
THE CANADIAN CAMPING MAGAZINE COMPANY 
CLIP AND MAIL 
Ontario Camping Association 
170 Bloor Street West, Toronto, Canada 


Please send me copies of “It's Wise to Supervise 


Name 
Address 


I enclose cheque (adding 20c to cover bank charges on out of town cheques) or 
money ordet to cover cost, 


| | Please bill me. 
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the dietitian is not tied to the 
kitchen. 


Who is in Charge? 


With Jean’s problem comes a big 
problem with dietitians. I say “Don't 
hire a girl to have charge of your 
kitchen unless you can trust her to 
take complete charge and do a sat- 
isfactory job.” Remember that for 
ten months of the year she is re- 
sponsible for feeding many children 
and must show a profit or be called 
to task as to why she doesn't. She 
knows good and bad merchandise, 
how to use left-overs and how to 
get the most from the budget. 


Let the chef know she is in 
charge and don’t listen to his com- 
plaints, but call the two together 
and discuss the problem. Never un- 
dermine her position by taking the 
chef’s side. 

If the dietitian is to have charge 
of the dining room and C.I.T.s are 
responsible for serving and cleaning 
up, see that this is known by the 
head counselor, who must plan his 
work with the C.I.T.s so they are 
in the dining room at the right time. 
It is no fun to see the clock creep- 
ing to ten minutes before serving 
time and no C.I.T. in sight. Nor 1s 
it any help to find the dining room 
at sixes and sevens after a meal 
just because someone thinks the 
C.I.T.s must play baseball. 

If possible, C.1.T.s should eat be- 
fore serving and be in the dining 
room to clean up afterwards. It 
is sometimes well to have a paid 
employee in charge of the dining 
room and the C.I.T.s directly re- 
sponsible to this employee. 

So, for a contented dietitian and 
a contented camp director, let’s re- 
member that the dietitian is a hu- 
man being who is well thought of 
and much trusted for ten months of 
the year and not an old miser look- 
ing for an easy way to make money. 
If you, the camp director, do this, 
we will have more and more con- 
tented dietitians who, like myself, 
love camp life and all it stands for. 

Remember, a good dietitian will 
want the books to make a good 
showing at the end of the season, as 
well as have a contented staff and 
good food. For nothing is more 
pleasing than to have children tell 
their parents how good the food 


was! 
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: his (s the Season 


of the New Year, the tme when men and women throughout the world exchange 
expressions of good will. 


We, of the Vermont Accident Insurance Co., cannot let this glad season go by without 
extending to you, our customers, our very best wishes. It 1s our hope that the year 
just past was profitable for you and that the year to come may be the best in your 
history. 

We think that buying our Campers’ Insurance can help make this hope materialize. 


Happy Slew ear 


THE SIGN OF GOOD SERVICE 


Tuition Accidental 


2 
Refund Mi O Death 
fe OV a, 


Epidemic Dismemberment 


ACCIDENT} ot J INSURANCE» sii 


CO 


RUTLAND. VT, 
ras 18 BU 1600 


Medical 


Reimbursement Protection 


Vembers American Camping {ssocianon 
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RAFFIA 

FELTCRAFT 
BEADCRAFT 
CHIP CARVING 


ae) 1 4a fF \3' 
SHELLCRAFT We carry a complete line of everything in WOODBURNING 
RUBBER MOLDS 


METALCRAFT co 
craft supplies. Shop the easy way Wele MiMi is 


T7 ti 1147 a 4 t 
AW ti asia Lie Order everything from one source. TEXTILE PAINTING 


PLASTICS 


BRAIDING 
KNOTTING 










PVileela-( ya: 
SHIPPED 


Despite caretul planning to predetermine the ee neat - day 


and stock up on material requirements for 











the camp season, unfortunately, there are 
Within two to four hours 


after they wore received, 
all orders are shipped 


occasions when shortages will occur. WHEN 
THAT HAPPENS 
WE CAN HELP YOU ; FAST! 


via the fastest way! 









GIVE US A TRIAL ORDER . . . THAT’S ALL WE ASK! 
Start getting the finest service you ever had. 


DEARBORN LEATHER CO. 









QUALITY 
MERCHANDISE 


PROMPT 








FREE 


New 40 page CAT 
ALOGUE packed 


with materials and 





























ideas for your camp 
craft program. 8625 LINWOOD AVENUE SERVICE 
Address request to 
ar. C16 DETROIT 6, MICHIGAN LOW PRICES 
$100,000,000.00 
INDUSTRIAL AND 
GOVERNMENT SURPLUS ° e ° 


every category of merchandise for sale at 


at Fourth Annual 
Trade Show and Convention 


of 


INSTITUTE of 
SURPLUS DEALERS, INC. 


February 20, 21, 22, 1955 


@ e 
sg , 212 AAA ARMORY 
62nd. St. & Columbus Ave. 
New York City, N. Y. 


A FEW BOOTHS STILL AVAILABLE 


fraction of original cost 





For information 


Write, Wire or Phone inquiries to: 


INSTITUTE OF SURPLUS DEALERS 
673 Broadway, New York City, N. Y. 
Algonquin 4-4638 
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Pie Filling Thickener 


Available to Camp Market | 


New boat, court surfacing 


material, anti-algae among 


new products for camp use... 


Goodbye to “Spoon” Pies 

There is nothing more annoying 
to a kitchen helper or counselor 
than cutting and serving a runny 
“spoon” pie, making sure that each 
portion is of similar size. 

To alleviate this, Hilker and 
Bletsch has just announced its new 
and improved thickener for fruit 
pies, produced under the trade name 
of Pie Tone. Besides its initial pur- 
pose, Pie Tone is said to bring out 
the natural flavor and color of the 
fruit and give a lively sparkling 
appearance. 

Three types of Pie Tone are 
available: apple, red berry and yel- 
low fruit. For further information, 
write to Hilker and Bletsch Co., 
614 W. Hubbard St., Chicago 10. 


Food Mixer Receives Award 

The Univex Bench Type 
Quart Food Mixer, a product of 
Universal Industries, has been 
awarded the Associated Industries 
of Massachusetts Certificate of Hon- 
orable Mention for new and im- 
proved products of distinction man- 
ufactured in Massachusetts during 
the past two years. 


ce 


The judges selected the Univex 
Mixer from among more than 300 
entries for mention as an outstand- 
ing example of a new product de- 
velopment and improvement by the 
State’s manufacturers who are lead- 
ing the way in industrial progress 
and diversification. 

Camp directors interested in the 
new Univex are invited to contact 
Universal Industries, 360 Mystic 
Ave., Somerville 45, Mass. 


Little Boat has Big Features 

Especially 
young campers the 
good rowing form is the new eight- 
foot, 85-pound Pram, designed by 


good for teaching 
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rudiments of 


Lawrence Plycraft, Inc., Lawrence, 
Mass. 

The exterior of the boat is cov- 
ered with  polyester-impregnated 
Fiberglas, to give it scratch-proof 
features. All joints are reinforced 
for leak-proof protection. 

The new Pram is painted in a 
white finish, with either buff, light 
blue or light green interiors. It holds 
three to five people, can be used 
either for rowing or outboard, and 
includes oar locks. 


Steel Basketball Net Scores 

A steel chain net especially de- 
signed for Little Kid basketball 
goals has been introduced by Jayfro 
Athletic Supply Co. Called the 
Model JLK-3, it fits all models of 
the Little Kid goals, scaled down 
for youngsters. 

The net can be used indoors or 
out, and is guaranteed for three 
years. [The makers also point out 
its durable construction to prevent 
wear and tear and, consequently, 
to eliminate the need for continual 
replacement. 

Jayfro is located at P.O. Box 
1065, New London, Conn. 


New Life for Tennis Courts 

Yorkmont Slate Co., of Gran- 
ville, N. Y., is offering to camp 
directors free descriptive literature 
on its Redkote tennis court sur- 
facing material. 

Redkote, its makers state, is a 
fast-drying surfacing, made of pul- 
verized natural 
shade of red. Economy and ease 
of application are also pointed out. 
In addition, Redkote is said to elim- 
inate glare, and provide a non-slip, 
dust-free surface 


slate. of a soft 


New Plant in Full Swing 


Metal Boat Co... a division of 








LANNING 


YOUR 1955 SEASON 
PROVIDE & PROTECT 


Your Waterfront with 


MOHAWK 


EQUIPMENT 


PADDLE BOARDS 
FLUTTER BOARDS 
LIFE BUOYS 

SWIM LINE FLOATS 
AQUAPLANES 
WATER SKIS 
AQUA-SAUCERS 


Visit our Booth No. 8 
ATLANTIC CITY, Feb. 24-26 


See our new BASEBALL DART 
GAME, for indoor or outdoor use. 


MOHAWK CRAFTSMEN 


CALIFON, WN. J. 








AN OUTSTANDING SERIES OF 
TEN NATURE FILMS — 


“THE WORLD 
AROUND US” 


Interesting and Educational 


photography by 
JOHN H. STORER 


Available for Rental or Sale 


PICTURA FILMS CORP. 


487 Park Ave., New York 22, N. Y 











Direct Prices To 
Camps, Schools, 
Churches and 
All Organizations 


Write for Cutalog 
and Discounts 





i2 FOLDING 
On monnoE 
STACK ONLY 29°" 

















Yes, it is possible to stay in a downtown “heart 
ol the loop” hote!| at modest prices keno, the 
friendly atmosphere and fine tood pius the con 
venience Oo} being sO near to business. shopping Or 
places of interest in the tamous loop. Rooms with 
detached bath $3 with bath from $4. 


CHICAGO 








: Goes A Long Way 


AN Toward COMPLETE 
— CHILDREN’S SUMMER CAMP 


INSURANCE 
Yohei (eo) 


AMERICAN PROGRESSIVE gives you more insurance pro- 
tection for less! We have maintained our original low cost 


of 50¢ per child per week, and $4.50 per 
season, while maintaining our most liberal 
benefits 


s OF: 
pays MAXIMUM ee 
$350 
IDENTS 
pornenee ng 
00 
NT $2,5 
pot NTAL DEATH OR DISMEMBERME 
ACCIDE 


Our fast claims service 

is a tradition among camp direc- 

tors everywhere. Truly, AMERICAN PROGRESSIVE offers one of the finest 
CAMPING policies available! 


DON’T DELAY — CALL TODAY! 
WOrth 2-0832 


Or send coupon below TODAY for full details! 


AMERICAN PROGRESSIVE 
HEALTH INSURANCE CO. OF NEW YORK 
92 Liberty Street, New York 6, N. Y. 


Please send full details about your original CAMPING POLICY 
Name 


Address 


City Zone 


( amp Name 
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Grumman Aircraft Engineering 
Corp., has announced that it expects 
to have its complete line in >ro- 
duction in the company’s new plant 
in Marathon, N. Y 

The full line includes the 8 2- 
foot Dinghy through the line of 
canoes, containing two new out- 
board hulls of 13 and 14-foot di- 
mensions. 


Anti-Algae Discovery 
for Lakes and Ponds 

A good asset to any camp is a 
crystal clear lake. And to help 
achieve this despite cloudy algae 
growth, Modern Swimming Pool 
Co., Inc. has come up with its 
product Berkite No. 13, which ts 
guaranteed by the company to des- 
troy and prevent algae in lakes and 
ponds. 

Claims for this anti-algae in- 
clude killing power within 10 min- 
utes with no harmful effects to fish, 
wildlife or swimmers. Its long-last- 
ing effects require repetition of 
treatment at the most only every 
month. 

Full particulars may be had by 
writing the company at | Holland 
Ave., White Plains, N.Y. 


Lone Star Presents 1955 Fleet 

Ihe 1955 fleet of the Lone Star 
Boat Mfg. Co. includes nine new 
models for fishing, water-skiing, 
cruising, and general utility 
bringing the total to 29 for the line 

Included in the fleet are alumi- 
num boats, Fiberglas boats, inboard 
and outboard cruisers, and boat 
trailers, filling all the boat needs 
any camp may have. Complete in- 
formation 1s obtainable from. the 
manufacturer at Grand Prairie, 
Texas. 


Swimming Pool Filter Cleaner 

Literature available from Creative 
Chemical Co. explains the advan- 
tages of its Aquatone treatment in 
cleansing swimming pool filters of 
accumulations of greasy pollution 

Aquatone ts a chemical compound 
designed by the manufacturers to 
maintain such filters absolutely 
clean and grease-free, without harm- 
ing the water. It is also recommen- 
ded for controlling algae 

Information may be had by writ- 
ing the company at 4618-22 Friend- 
ship Ave., Pittsburgh 24, Pa. 
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CAMPERS GO OVERBOARD 
for CANADA DRY 


Ready-to-Use* Beverage Bases 


oo 


Popular size paper cup $5.5% per 
thousand (slightly more 7 western 
states.) At our cost to you! 


@ Assured Acceptance Onange Chevy 


@ Kconomical Purchasing 


® Guaranteed Quality G. ; 


e Simplified Preparation Lemire —_Yinte 
qonty $29.95 del. Just mix I plus 5 plain water! 


CANADA DRY GINGER ALE, INC. 
100 Park Avenue, New York City 
Phone: LExington 2-4300 


*No additional 


sugar required, 





Ee She at OH <) tgeenkaa) Se ee eae 
Mae Ma ts ao Rone tess Pa ant 
* = as e 





IT PAYS TO ADVERTISE IN a 
HARPER'S BAZAAR CAMP DIRECTORY! |) Yer 


‘ 7 
+f. 3 insertions in the Bazaar | Park Conservation 
¢ automatically reserve a 2” space for you | 
in the se Si gpa pene yy | RAY BASSETT, Chairman of 
; ; ACA’s committee on Conservation, 
syZ, High income readership means has suggested that we bring to the 
de an audience with the means attention of our membership the 
and the desire to send their children to camp! purposes and services of the Na- 
*K Camp inquiries receive the tional Parks Association 
‘ personal attention of the Director of Educational A recent brochure of the As- 


Department who is familiar with hundreds of 


anier® | sociation points out that there are 
camps through personal visits! 


now some 21.000.000 acres of 





For rates and information about the Guide, contact Johanna Potter Shedd, land set aside for the enjoyment 
Director, Harper's Bazaar Educational Department, 572 Madison Ave., N. Y. : 





| and benefit of all. Since these lands 
| are under the protection of the 
| Government, “most people,” the 
booklet explains, “believe that they 
will remain inviolate. But this ts 
not necessarily so so so long as 
selfish interests seek to have bills 
introduced in Congress making it 
legal to graze livestock, cut forests, 
develop mines and dam rivers for 
power within the parks.” 





FOR YOUR CAMP 


BROWNLEE 


SECTIONAL 
LOG BUILDINGS 


See Our Booth No. 9 
Region Ill Convention 
Hote! Cleveland 





Feb. 3-4-5 The National Parks Association 
Dozens of models e« vecially designed for your is a non-profit organization, whose 
comp and for savings in time and money. aim it is to provide a means where- 


FOR BROCHURE WRITE TO: com Gene ie 
ec Nargis UNIVERSAL HOMES by we can express our views on the 
management and protection of the 


DETROIT 26, MICHIGAN 
parks. 


Conservation-minded camp di- 
rectors are invited to lend their sup- 
port and interest by joining the Na- 
tional Parks Association. Annual 
dues are $3.00; a supporting mem- 
bership is $5.00; sustaining $10.00; 


Stay and Play at 
contributing $25.00. Membership 


DAYTONA includes a subscription to the Na- 
tional Parks Magazine. Checks or 

BEACH FLORIDA requests for further information 
may be had by writing National 

od o fy Parks iat 2144 P &., 


Association, 


N. W., Washington 7, D. C. 
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Fig 3 $a 

Ocean front Cottages and Courts 
extend six miles along this 
famous beach. Choose your 
home from Cottages, Apart- your 
ments, rooms or efficiencies. Near 
all vacation activities, sports, one 
shopping and entertainment. ACA 1955 
For additional information, please write to 


OCEAN FRONT Regional Convention 
COTTAGE ASSOCIATION 



















Be sure to attend 


DEPT. 18 P. 0. Box 2263 ° 
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Se ., WHEN YOU TALK OF 
Sez-4 CAMP WATER BEING SAFE... 







°* Fresh and clear’’ isn’t good enough 


“Natural well” water or “spring-fed’’ water doesn't mean safe 


water. Chlorinated water does. No matter how clear and clean water 


a looks, if it’s not chlorinated it’s fair game at any time for disease- 


— — 


rene > ; ‘tas — . . 
oo te : —- —T™ bearing bacteria. 
Chlorination of your drinking supply and swimming pool water 





- 


with Wallace & Tiernan proven equipment ensures the safety of your 





| |.camp water... and it costs just pennies per day. 


a W&T chlorination equipment, backed by a nationwide service 


organization and 40 years of experience, serves thousands of camps 


OOO 
OO em 
PPP 8 OO 00065 


a 7 ae) | _ . throughout the country. 
“ye Write today for information on how it can serve you. 


WALLACE & TIERNAN INCORPORATED 
25 MAIN STREET, BELLEVILLE 9, N.J. 
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Member ACA 





BROTHERHOOD MUTUAL LIFE INSURANCE COMPANY 


230 EAST BERRY STREET FORT WAYNE 2, INDIANA 
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PORTABLE FIRE PUMPS 
Are A Camp’s Best Fire 
Insurance Policy! 





All Seams are 
Electric Weld 
ed no leak 
ige Pump 
throws 30 to 
‘Ott. pressure 
stream oT 
nozzie adjusts 
for spray 
Strongly tbuilt 

lasts tor 
years 


“Choice for Quality 
the World Over” 


USES ONLY CLEAR WATER 


Protect property guard lives with the 
equiptnrent preferred by forest ranwers and 
"hire dept back rae hb. INDIANS have heen 
used for year by leading camps every 
where. Camp director iy they ar 
thew weoht im «sold lion t take 

j ten minute fre could wipe ou 


“mort 
chan 
a lite 





Limne imivestment 
send for circula on for t ata 
feu INDIAN DRINK- ' ’ ce ~4 ribing 
ING WATER &@ ‘S and 
SUPPLY TANK. 0 can 
liozen ct ti se ih 
ort able 


Push 


every Cami 
yal Capa 
hitton faucet 


D. B. SMITH & CO. 


“Established 168686" 














416 MAIN ST. UTICA 2, N. Y. 





FEATHERS 


FOR INDIAN CRAFTS 
AND ALL CRAFT PROJECTS 


BUY DIRECT FROM PRODUCER 
FOR QUALITY & ECONOMY 


FREE SAMPLES ON REQUEST 


MANGROVE 


FEATHER CO., INC. 
42 W. 38th St., Dept. CM, N.Y.C. 18, N.Y. 
CHickering 4-5558-9 











FIGHT POLIO 


Join the 


March of Dimes 




















INDIAN 
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How effective is 


our Counselor's | 


question asked by many camp 
directors seems to be, “Will 
my counselors use the manual we 
have prepared for them?” If the 
emphasis is placed on “ .;. . . man- 
ual we have prepared for them,” 
then the answer is, “No, it will not 
be used.” If the manual is prepared 
by others in advance and is merely 
handed the counselors as orders, it 
may not be well received. This is 
another of the many situations prov- 
ing the importance of the human 
equation in counseling—as in bus- 
iness—and of the value to be de- 
rived from gaining cooperation. 
Directors must decide why they 
want a manual. If they want it 
merely to have a record of job an- 
alysis for organizational purposes, 
any capable person can do _ the 
work. However, if directors wish to 
get all the possible advantages to 
be derived from manuals, they 
should enlist the cooperation of the 
counselors and have them work in 
close collaboration with the person 
in charge of the project. 


Pre-camp Preparations 


A preliminary outline can be 
drawn up well in advance by the 
administrators but the detailed 
work should be left for the counsel- 
ors. It seems feasible for counselors 
to work on this project during the 
first week that they are present be- 
fore camp opens. Orientation meet- 
ings should be planned in the eve- 
nings of that week and the adoption 


nual ? 











of policies and procedures for man- 
ual purposes should be on_ the 
agenda for those meetings. 
Counselor returnees can be asked 
to prepare a preliminary job an- 
alysis or outline of their work be- 
fore they arrive at camp. However, 
final acceptance should be made by 
all counselors concerned during 
counselor orientation week. 
Those who do the work will 
profit. Each counselor wishes his 
department or activity to make a 
good showing. He therefore dis- 
cusses his work with his associates, 
checks on points on which he is 
doubtful, and critically examines 
his own methods for signs of weak- 
ness. In so doing, he cannot help 
but improve them. The counselor 
also feels a certain pride in author- 
ship when final adoption is made. 
Having participated in the prepara- 
tion, he is interested in seeing the 
procedures put into effect. 


Advantages of a Manual 


The advantages of a well-written 
manual are as follows: 

(1) 
misinterpreted as easily as the oral. 

(2) Responsibilities and author- 
ity are fixed. 

(3) Counselors 
“snap-judgment.” 

(4) Each counselor is aware of 
the entire organization and just 
where each activity fits into the 
over-all picture—not just his own 
activity. 


The written word cannot be 


need not use 
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By CHARLES L. SEWALL 
Director of Guidance 
Burdett College, Boston 


(5S) Assigning of titles Is easy. 

(6) Aids in budget planning and 
cost analysis. 

When counselors are asked to 
take part in the preparation, the 
above advantages can be realized. 
The counselor has a feeling of be- 
longing—a basic need for all coun- 
selors if they are going to do their 
best work on behalf of the camp, 
the camper, and the parent. 

Another basic need that can be 
satisfied with such a project is “un- 
derstanding.” It is important that a 
counselor have a clear understand- 
ing of his own duties, responsibili- 
ties, and his place in the camp or- 
ganization. However, it is also im- 
portant that each counselor have an 
understanding of the objectives and 
responsibilities of the other activi- 
ties as set forth by the other mem- 
bers of the staff. 

The director 
name—must be a 
by building a group spirit of team 
work so that it is seldom necessary 
to give orders. When 
needed, they are given in the form 
of instruction and _ explanation. 
When the director works on a man- 
ual with his counselors instead of 
for his counselors, he is well on the 
way to creating the team-work so 
necessary for a happy and success- 
ful camping season. All directors 
can well adhere to a definition of 
good management——“getting your 
work done through the efforts of 
other people.” 


worthy of _ his 


creative leader 


orders are 


Camping Magazine, January, 1955 





RIGHT SITE 
TO PITCH 
YOUR CAMP 


Man iz 


CAMP DIRECTORY 


THIS WEEK Magazine is read week-ends by 


nearly 600,000 Herald Tribune reader-families 


over 7 out of 10 of whom live outside New 


York 


areas 


City, 


trated in 


Short closing date 


in Northeastern 
best 


New 


your 


publication. To 
call or write: 


Herald 


230 West 41 St., New York 36 


suburban home 


camping prospects, concen- 


York’s better income areas. 


only 26 days in advance 


make space reservation, 


NEW YORK 


Tribune 


PE 6-4000. 








PARENTS ARE 
MORE PARTICULAR 
ABOUT CAMPS TODAY 


SELF-FLUSHING . 


BOWL \ 





= dee SOAP 
} DISPENSER 


SPRAYHEAD 


VANDAL 
PROOF 
* 





At one 54-inch Bradley, groups 
of up to 10 wash simultane- 
ously. No fear of faucet con- 
tacts, for a sprayhead (foot- 
controlled) serves clean, 
running water to each, 


Write today for 
Catalog 5204. 


You can capitalize 
on your sanitary 
facilities if 

you have 


BRADLEY 
WASHFOUNTAINS 


These 
being installed in more camps every 
widely used wherever 
Sanitation and 
ire required — in schools and 


ighout the land 


Sanitary wash hixtures ure 


Yeu! The \ il ¢ 
the maximum in 
economy 
institutions, too, thro 
No faucets to touch, clean running 
uupphed Dy centl il Spray 
wl is self-flushing, and watet 
bOOT) reduced 
Washfountains are na 
din Fortune and 
in Architectural, 


istic magazines 


water i 


parti ular today 

hat among other 

vi By idle Y Wash 

tain details and speciiica 
tions, write toclay for Catalog 5204 


BRADLEY WASHFOUNTAIN 


CO., 2263 W. Michigan St., Mil- 
ynhitountihw 


| | 
iince | vv i 
Distributed Through Plumbing Wholesalers 


~~ 


1/ 





ADVERTISERS’ INDEX 


A-B Emblem Corp. 

American Playground Device Co. 

American Playground Device Co. 

American Progressive Health Ins. Co. 

Artvue Postcard Co. 

Audio Equipment Co., Inc. 

Barnard Guards 

Barnes Co., A. §. 

Bernard Food industries, Inc. 

Bradley Washfountain Co. 

Brevoort Hotel 

Brotherhood Mutual Life Ins. Co. 

Camp Chemical Co. 

Caneda Dry Ginger Ale, Inc. 

Canadian Camping Magazine 

Claridge Hotel, The 

Cleveland Crafts Co. 

Continental Casualty Co. 

Cosmopolitan Magazine 

Daisy Manufacturing Co. 

Dearborn Leather Co. 

Dewar, Inc., A. W. G. 

Educators Mutual Insurance Co. 

Field, Marshall & Co. 

Folkways Records & Service Corp. 

Fun Books 

Grey Owl Indian Craft Mfg. Co. 

Handcrafters 

Harper-Atlantic Sales, Inc. 

Harper's Bazaar 

Higham, Neilson, Whitridge & Reid, Inc. 

Hilker & Bletsch Co. 

Holiday Magazine 

Hussey Manufacturing Co. 

Institute of Surplus Dealers, Inc. 

Jackson & Co., W. E. 

Larson Co., Inc., J. C. 

Mangrove Feather Co. Inc. 

Mohawk Craftsmen 

Monroe Company, The 

Mosby Company, C. V. 

New York Herald Tribune 

New York Times 

Nissen Trampoline Co. 

Oceanfront C-ttages 

Old Town Canoe Co. 

Parents’ Magazine 

Pictura Films Corp. 

Play-Art Educational Equipment Co. 

Post Cereals Div., General Foods Corp. 

Powers & Co. 

Redbook Magazine 

Remington Arms Co. 

§ & S Leather Co. 

Schrader Instrument Co. 

Seidel & Son, Inc., Ad. 

Sexton & Co., John 

Smith & Co,, D. B. 

Smith-Junior Co., Inc, 

Smith Company, $. R. 

Standard Steel Products Mfg. Co. 

Stephenson Corp. 

Todd Shipyards, Combustion 
Equip. Div. 

United World Films, Inc. 

Universal Homes & Wood Prod., Inc. 

Vermont Accident Insurance Co. 

Vintage Products 

Wallace & Tiernan Co., Inc. 


48 


Mort Term C1 Program 


By MADELINE SANFORD 
4-H Club 
South Kortrieht, N. Y. 


HEN I FIRST considered 

\X) conducting a short, one-week 

CIT program for our 4-H Club 
Camp, the first thing I did was ask 


myself: “If I wanted to be a coun- 
selor, what would I want to know?” 


Questions began popping quick 
and fast, and in no time at all I had 
written down 19. These were listed, 
mimeographed and now serve as 
the basic study plan for our first 
year CITs, 


Why do we have counselors? 


. Why do you want to be a counselor? 


. What do you expect it to accomplish for you? 


. What do you expect to give? 


What would you expect to learn in a counselor 


training program? 


6. How would you like to go about this training? 


7. What is a counselor? 


8. What is a junior counselor? 


9. How old should a junior counselor be? 


10. What do you consider the most important thing 


in camp? 


11. What is the thing campers should get from camp- 


ing? 


12. How would you go about fulfilling their needs? 


13. What are some of the problems you would expect 


to have to face? 


14. How would you solve 


these problems’? 


[5. What is the purpose of staff meetings in you 


opinion? 


16. How do you think staff meetings could better the 


camp program? 


17. How better the personnel? 


IS. How much free time 


should have? 


do you think a counselor: 


19. How much free time a camper? 


CITs are asked to carefully an- 
swer the questions, and the results 
are studied and evaluated. Several 
class periods are given over to a 
discussion of the questions. 

We make good use of resource 
material for this course. We first 
re-read back issues of CAMPING 
MAGAZINE, with an article by Emily 
Welch furnishing primary informa- 
tion. Other pamphlets and books 
on camping, secured during ACA 
regional and national meetings, and 
“The Camp Program Book” by 
Catherine Hammett are building a 
library. Boy and Girl Scouts have 


given valuable material as well as 
our state traveling library. 

A history of the camp by the di- 
rector, with a long term improve- 
ment program and_ suggestions 
irom all concerned, is another day’s 
play. 

Even though we know all the 
staff and their interests and jobs, 
a visit to each one, including the 
cook, takes another day or two. 

Our last day is spent in asking 
questions, summarizing the week's 
work, and making plans for our 
second year course. 
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CLASSIFIED ADVERTISEMENTS 


1 time 20¢ per word 
3 or more times same copy, 15¢ per word 
Box Service, if desired $1.00 per insertion 
Headline, if desired $1.00 per insertion 


Minimum cost per insertion $4.00 


All classified advertising is payable in advance 


CAMPING MAGAZINE 705 PARK AVE., PLAINFIELD, N. J. 











POSITIONS WANTED CAMPS FOR RENT 


AVAILABLE for summer ‘55. Quantity FULLY EQUIPPED CAMP in Ovark-OQua- 
cook or food supervisor, 10 years experi- chita area. Eleven buildings, modern sew- 
ence, age 53, white. Will go into any er, approved water, butane, REA current, 
A.C.A. recommended camp. Prefer Iin- swimming pool, lake, capacity 40 with un- 
diana section. Also have 15 yr. old daugh- limited room for expansion. Write J. W 
ter, capable of assisting counselor or lead- Branch, Hatton, Arkansas. 

er. Best of references to ability, charac- 
ter. June 1-Sept. 1, 1955. Mrs. Eva. A 
Martin, Box 124, Winona Lake, Indiana 





FULL TIME CAMP POSITION. Master : > | Le 

soul work - group wot. Many years ex- FOR SALE OR RENT 

»erience in all phases of camping. Private 

oF pt camp. Seven years experience CAMP SARONA Famous private lake site 

as program director and administrator for poys in Wisconsin north woods for 

et - young ~ married. Write Box 41 Sale or lease. Beautiful lodge, dining hall 

CAMPING MAGAZINE Six cabins and cottages on hundred and 
thirty acres. Olsen estate, Marian Swaim, 

CAMP DIRECTOR OR BUSINESS MAN- Administratrix, 904 Colfax St., Nvanston, 

AGER Permanent position desired by Illinois 

experienced (10 years) Camp Director and 

Business Manager. Now in agency full 

time youth work (Boys). Plan to change 


CAMPS FOR SALE 


ADIRONDACK CAMP on big lake, sur- 
rounded by State Park. 125 acres, few 
buildings, boats and equipment. Write 
Box No. 423, CAMPING MAGAZINE 


ESTABLISHED CAMP fully equipped in 
scenic Catskill Mountains 135 m. from 
NYC, 95 m. from Albany for 150 people; 
small private lake. Write Box No 25 
CAMPING MAGAZINE 


BOYS CAMP FOR SALE IN MICHIGAN 

Camp Lakewood on Clear Lake between 
Jackson and Ann Arbor. Capacity 84 boys 
19 buildings, 28 acres, some wooded, 700 
feet waterfront on beautiful lake. Adja- 
cent to 15,000 acre state recreational area 
Full price $45,000.00. Attractive terms avalil- 
able. The Butts & Swisher Co., Realtors 

214 East Washington S8t.. Ann Arbor, 
Michigan 


BOYS CAMP Northern Wisconsin Also 
make ideal camp for giris. Beautiful lake, 
160 acres. Accommodate 50. Reasonable, 
deal with owner. Write Box No. 412, CAMP- 
ING MAGAZINE 





CAMPS WANTED 


EXPERIENCED DIRECTOR desires pur- 
chase, lease or partnership in established 
Wisconsin or Michigan boys or girls 
camp Write Box No 424, CAMPING 
MAGAZINE 


to business and private camp field. Ex- HELP WANTED 


perienced in purchasing supplies, budget 
management, staff employment, program POE es! 
supervision, and camp maintenance. Write CAMP SOMERSET for Girls, on the Bel- 
Box No. 416, CAMPING MAGAZINE grade Lakes in Maine, has openings on 
Stall for crafts, athletics, riflery, dramat- 
es Sow _ _— . ics, SWimming, tennis, dance, and golf 
RFRON'I DIRECTOR or HEAD , ¥, 
COUNSELOR 12 years experience. Five counselors, Applicants must be at least 21 
years with ARC Aquatic Schools. Proficient 7ORSe of age, with previous successful 
in Outdoor lore, programming, sailing, camp experience, Please write full particu- 
canoeing trip work campcraft etc. Write lars, With references, to Allen Cramer, 215 
ied : / ( : > > ‘ 
Box No. 421, CAMPING MAGAZINE W. 9ist St., New York 24, N. Y 


DIRECTOR or ASSOCIATE DIRECTOR MID-WEST PRIVATE BOYS’ CAMP with 
Young woman desires position in camp- increased enrollment, seeks coach-teach- 
ing field on year-round basis as Director ers for additional staff. Must have camp- 
or Associate Director: college educsetion ing backgrounds, and interested in per- 
good camping background, eight years ex- manent summer connections. Unit lead- 
perience in allied fields in both admin- ers have opportunity for advancement to 
istrative and program positions; single program men and assistant directorship 
between 25 and 35 years of age; owns Write Box No. 422, CAMPING MAGAZINE 
car: references furnished. Write Box No ’ 
430, CAMPING MAGAZINE PROGRAM DIRECTOR —-for Jewish Agency 
Summer Camp. M.S8S.W., or M.A. with sound 
supervisory experience. Write for detailed 
job description Give full particulars 
Also need experienced, specialty and gen- 
EQUIPMENT FOR SALE eral counselors. Charles Goldberg, Eman- 
uel Cohen Center, 1701 Oak Park North, 
BUY SURPLUS Boats, Tents, Marine . Minneapolis 11, Minnesota 
Equipment, Engines, Fishing Gear, etc 
from U.S. Government. List $1.00. Surplus, COUNSELORS for private girls’ camp in 
Box G213, East Hartford 6, Conn Vermont riding, waterfront, rifiery, 
craits, unit leaders, dramatics, ceramics, 
campcrafit and trips. Minimum age 19 
Experience necessary. Non-regimented pro- 


. _— , gram and fine working conditions. Write 
FILM RENTAL LIBRARY Box No. 419, CAMPING MAGAZINE 


l6mm MOTION PICTURE FILM LIBRARY 
& EQUIP CO., P.O. Box 310, 615 Neville St., HEAD TENNIS COUNSELOR with exten- 
Beckley, W. Va. Serving nation with ex- sive experience for Girls’ Camp in Maine 
clusive master piece motion pictures. Write Write Box No. 428, CAMPING MAGAZINE 
for free copy of our catalog. Free loan and 








HEAD COUNSELOR for outstanding 
Maine girls’ camp. Must have extensive 
experience in progressive camping and 
7 y re ; yy education We seek a& woman of proven 
SERV ICES AVAILABLE ability and maturity for a long future re- 
— . _ saver —_ peeguen lationship. Must be available for interview 
KITCHEN MANACEMS!  SESVICE in New York City. Write Box No. 414 
Highly competent and thoroughly experi- CAMPING MAGAZINE 
enced in all phases of camp food service 
Quality food can be served within budget 
limitations. Will relieve director of ‘‘kitch- TRIP AND CANOE COUNSELORS—must 
en headache’ and guarantee results for have extensive experience in tripping, pre 
modest fee. Excellent references and rec- ferably in Maine. Minimum age 21 years 
ord of accomplishment. George Fauerbach We prefer woman college graduates now 
Institutional Dining Service, Suite 603, 522 teaching. Write Box No. 415, CAMPING 
Pifth Ave., New York, N. Y MAGAZINE 





Camping Magazine, January, 1955 


COUNSELORS Missouri Ovarks oldeat 
established Private Boys camp; wWwaier- 
front tripping general nature lore 
athletics sailing Village head 
water-skiing programming. Write full 
particulars. Ben Kessler, Camp Wah-kon 
dah, Rocky Mount, Missouri 


COUNSELOR for Girls’ Camp in Maine to 
head Arts and Crafts Department Ex- 
perience essential Write Box No 21 
CAMPING MAGAZINE 


COUNSELORS. Married couple for sium- 
mer only or year-round teaching. Write 
Box 413 CAMPING MAGAZINE. 


COUNSELORS FOR DRAMA AND DANCE 
for Girls Camp in Maine. Minimum age 
2i. Write Box No, 429, CAMPING MAGA 
ZINE 


rOP WISCONSIN CAMP for Girls 
openings on its staf! tor Dramath 
Dancing Coaches, Bugler and Land 
Water Instructors. Burr Oaks Camp 
W. Sheridan Rd., Chicago 13, Illinois 


WOMAN HEAD COUNSELOR (for girlie’ 
camp in New England. Must be willing to 
understudy Director with view to lone 
term connection. Minimum age 28. Must 
be experienced in camping and program- 
ming, and interested in learning adminis- 
trative techniques. Salary open. Enclose 
picture and 4@il details of qualifications in 
first letter. Write Box No. 420, CAMPING 
MAGAZINE 





Mention Camping Magazine 


when contacting its advertisers. 














to Camping 2 waders 
m Camping s publisher 


HIS MONTH MARKS the beginning of the tenth 
TE es in which American Camping Association and 
Galloway Publishing Company have cooperated in the 
development, improvement, and publication of CAMpP- 
ING MAGAZINE. The joining of forces by these two or- 
ganizations has resulted in such worthwhile benefits as 
to make this anniversary one well worth celebrating. 

Perhaps the greatest beneficiaries of the cooperative 
publishing plan have been the members of ACA, the 
readers for whom the magazine is published. The 
combination of an alert staff of experienced Associa- 
tion executives, plus a wide-awake staff of trained pub- 
lishing executives, has resulted in many advantages. 


Channeling Responsibility 

The Association’s staff has been freed from the busi- 
ness pressures and details which naturally go with 
operation of a business the size of CAMPING MAGa- 
ZINE, At the same time, the publishing company has 
been free of the pressures which naturally confront As- 
sociation personnel in their efforts to please individual! 
members and other groups with which the Association 
has contact. 

The result has been that the ACA stafl 
able to devote its full time to serving the members of 
the Association. And the publishers have been able to 
apply the basic publishing principle that the interests 
of the majority of readers come first, regardless of 
politics or protocol, in designing and editing the maga- 


has been 


Zine 


Financial Advantages 

Financially, separation of Association and publish- 
ing activities has also proved wise. In the years pre- 
vious to the present publishing arrangement, it was 
not unknown for ACA officers and members to spend 
many long, hard hours trying to solve knotty prob- 
lems connected with financing the magazine indeed 
to suffer disillusionment of being sued for non-payment 
of magazine bills. 

Under the present plan, ACA has been completely 
free of financial worry concerning the magazine, be- 
yond the amount definitely spelled out in its publish- 
ing contract. Although during 1954 the publishers 
spent more than $45,000 to publish the magazine, the 
portion of each member’s dues which ACA pays for 
member subscriptions to the magazine averages less 
than $1.50. Hundreds of schools and colleges, public 
libraries, and others, subscribe at the regular rate of 
$5.00 per year. 

he publishing company lias benefited, too, by hav- 
ing its financial responsibility limited to the magazine 
only. Advertising and subscription prices have been 
set only on the basis of sound publishing practice and 
the amount necessary to provide camp directors with 
a quality publication. 


50 


Editorial Progress 

Editorially, CAMPING MAGAZINE and its readers 
have also gained during the last several years. Publica- 
tion of the magazine has been centered in a publishing 
house, rather than being handled as an adjunct to 
another, larger endeavor. Thus it has been possible to 
assemble a team of skilled publishing personnel to 
specialize on editing and producing the magazine. 

At present, the magazine’s staff numbers seven per- 
sons employed full-time. Literally active 
camping people also contribute their skills by provid- 
ing “leads” to worthwhile material, by “previewing” 
articles submitted to the editors, by serving as review- 
ers of new books brought out by other publishers, and 
by giving wise counsel in many matters related to how 
the magazine can best serve its readers and reflect the 
best philosophy of the camping movement. 


scores of 


Each of the magazine’s regular staff members con- 
centrates on specific responsibilities related to secur- 
ing and editing material, designing and _ illustrating 
pages, advertising sales and promotion, production of 
the magazine, or distribution of copies to ACA mem- 
bers. All blend their efforts together to produce the 
most readable, informative, and helpful magazine pos- 
sible, while at the same time maintaining the publica- 
tion’s financial solvency and keeping costs to ACA at 
a low level. 


Eventful Years 


These past nine years have been eventful ones, both 
for ACA and its publisher. The January, 1946, issue 
of the magazine, the first issue produced under the 
cooperative plan, was edited in an attic by a staff of 
two. The January, 1955, issue, which you now have 
in your hands, was produced in regular office quarters 
by the comprehensive staff already mentioned. 


[he January, 1946, issue was mailed to the then 
total of about 2,500 members of ACA. The January, 
1955, issue has gone out to more than double this num- 
ber, over 5,000 members. And ACA’s prestige in the 
intervening years, it is safe to say, has more than 
doubled. 

We like to think that the improved professional 
quality of CAMPING MAGAZINE has played a real part 
in the Association’s growth, just as the Association’s 
growth has played a vital part in the magazine’s de- 
velopment. 

We hope, too, that the quality and quantity of edi- 
torial material published during these years have add- 
ed somewhat to the growth of camping in general, and 
to the development of more and better camping for all. 
And we look forward confidently to the next 10 
years, fully expecting them to bring new opportunities 
for growth and service to both American Camping 
Association and Galloway Publishing Co. 
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COSTS ALMOST NOTHING 


To Start and Operate the Daisy 


JUNIOR AIR RIFLERY PROGRAM 


in Camps, Schools, Clubs! 





The amazingly successful Daisy NRA-accepted Junior 

Air Riflery Program offers all these benefits to your camp, 

school or club: starting and upkeep cost is unbelievably low; 

instructs boys and girls 6 through 14 in safe, proper gun han- tF et wry at tegen ono nye wu 
dling, marksmanship; pleases parents of campers — even offers . aA eat as ig: 
“all age’’ campers new fun and sport inside on rainy days! 

NRA-affiliated camps, schools, clubs may offer these shooters 

official NRA junior air rifle medals. Qualified members of the 

Boy Scouts of America can use their Daisy at camp to earn 

their Marksmanship Merit Badge! Junior Air Riflery is a com- 

petitive necessity today for camps having no riflery—as no 

expensive, permanent range is needed. Perfect for camps al- 

ready offering high-power firearm riflery. Write for facts now. 


® A Daisy Training Air Rifle is not a pneumatic or compressed . ‘ bo a" oe 
air gun. It cannot be “pumped up” to increase power. A Daisy et ak ee eee re Ce ee ee 
is a low “factory-limited” power, short range apring-type air yt aa - ar: 
rifle—safely used by millions of juniors since 1888. It is the 

best and safest gun of its kind for gun handling instruction. 


MAIL COUPON FOR oo 
FREE CIRCULAR ie Bogs ot, 
NOW! 





FAMOUS CULVER SUMMER SCHOOL ADDS 
AIR RIFLERY TO WOODCRAFT CURRICULUM! 


oe Nearly half of Culver's Woodcrafters (309 
boys) participated in the new junior air rifle 
marksmanship program at Culver Summer 
Schools. Under the watchiul eye of their Air 
Kiflery instructor they learn safety rules, to 
handle guns properly and shoot accurately 





DAISY MANUFACTURING COMPANY 

DEPT. 3015, PLYMOUTH, MICHIGAN, U.S.A. - 
Send Special Introductory Offer and FREE Circular on the | 955 egy - 
JUNIOR AIR RIFLERY CAMP PROGRAM. 








Pal 





Name 

Si * No 

City 

Comp Name, Address 


Camp has( ) NO riflery program ) HAS riflery program 


No. of Campers Boys Girls 





Comp Opens Comp Closes 
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The life preserver may stay on its hook 

all summer... and you’d be happy if it did. 
But, like insurance, you want that life preserver 4 

on hand when a need arises. 


With Camp-Guard on the job, parents 

won’t worry about heavy medical expenses 

from camp accidents or sickness; they’ll feel 
secure when sending their children to your camp. 


Continental offers a variety of 

Camp-Guard plans, whether your camp is * 
organizational, church or private. All plans cover 
physician’s, surgeon’s and nurse’s bills, 
hospital room and board, and other necessary 
medical and hospital bills. 


Your insurance neighbor — local agent or 

broker —is the man to see for your Continental 
Camp-Guard Insurance. He will help you select the 
plan that’s best for your camp. And, 

with Continental, he will be able to provide 
PERSONALIZED SERVICE. 


See him today! 





Stop at Continental's display booth 
for complete details — at your regional 
American Camping Association Convention 


member of American Camping Association 


Continental 


CASUALTY COMPANY 











Write us for your free subscription to Camp Directors Digest. ; . 
Summer Camp Department, 310 S. Michigan Ave., Chicago 4, Ill. 





